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our mission
Collaborating to build a thriving industry that 
produces high quality milk and dairy products 
within Canada’s supply managed system. 

Chair's Message
Source: Stuart Boeve, Chair

It’s safe to say that this past month or so has 
been a turbulent one for our industry. Palm 
supplements have been an area of concern for 
Canadians and our industry needed to respond. 
This is a battle for the hearts, minds, and 
all-encompassing trust of consumers. In this 
movement, social media can trump science. 

This situation negatively impacted how some 
consumers view the dairy industry. As 
everyone knows, the use of palm supplements 
in dairy feed is not a new practice and it’s one 
that has been approved by the CFIA. Why is a 
commonly used, regulated supplement coming 
under fire? And why were farmers now being 
perceived as the potential villains for a 
completely legal and safe practice? Because 
perception is reality and we need to remember 
that sometimes, you can be right, or you can be 
in business! 

Like wildfire, palm fat supplements in dairy 
feed were no longer okay in the eyes of 
consumers across Canada and we heard that 
loud and clear. We’ll never be able to 100% 
confirm as to why this took off when it did, but 
it’s likely a multitude of factors.  

Whatever the driver, Dairy Farmers of Canada 
made the decision on February 25 to encourage 
all provinces to look into alternatives while a 
working group was formed to dig into this 
issue in more detail. The Alberta Milk Board 
supported this decision and shared a public 
statement about the need to align nationally 

and the respond to the concerns of Albertans 
on this topic. Although there is a lot of research 
done on this topic, we need to know more. The 
national working group is digging into these 
issues and will share their work in the coming 
weeks.  

I appreciate that this situation is frustrating for 
some of you and I’ve been frustrated at some 
points too. We are not bad people for using a 
regulated supplement that has been used for 
years and years. But in an emotional debate, 
those facts get pushed aside. 

One of the most important things we need to 
protect is our reputation, especially the 
meaning behind the Canadian quality milk 
logo. If we lose consumer confidence in what 
we do, we have nothing. Consumer is king: if 
there is a perception that a practice is not ok, 
we need to help build a better understanding 
among consumers or stop the practice all 
together. If, for whatever reason, consumers 
feel palm fat or something else is a poor 
practice, we need to respond in a responsible 
way that ensures they know we care about their 
opinions.  

In our dedication to thinking beyond our 
provincial boarders, the Alberta Milk Board is 
dedicated to supporting the work of the 
national working group. We are committed to 
sharing any information as it becomes 
available.  
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Changes to Milking 
Times 
Source: Kelsie Gilks, Marketing and Communications 
Specialist 

In late 2020 and early 2021 a communications 
audit was performed by an external third party.  
This audit included connecting with many of 
our producers to determine if our 
communication strategies were achieving the 
required outcomes. Since the COVID-19 
pandemic began in March 2020, we have had 
to change our strategies and embrace 
technology as a key form of communicating 
important information with our producers.  

The audit examined all tools of communication 
being utilized, including the role of Milking 
Times. It was determined that there are more 
efficient and timely ways of communicating 
important information to producers. 

Effective July 31, 2021, we will no longer be 
producing Milking Times. The bi-weekly 
e-blasts that have been sent since June 2020 
will replace the purpose of Milking Times. 

We are committed to continuing to explore 
new and creative ways of sharing valuable 
information with you. If you are not receiving 
these bi-weekly emails, please contact Kelsie 
Gilks (kgilks@albertamilk.com) and include 
your registered farm name.  

If you have questions or concerns about this 
transition, please contact Karlee Conway, 
Marketing and Communications Manager 
(kconway@albertamilk.com or 
780-577-3305).

Board Key Messages
Source: Alberta Milk Board of Directors

The board met on February 24, 2021. 

Spring Production Controls 
It was decided that there would be no 
production controls issued for March 2021. 
This decision aligns with that of the other 
Western Milk Pool (WMP) members. Alberta 
Milk and the WMP will continue to monitor 
production and demand and will provide 
updates if further adjustments are needed. 

Governance Policies 
The Board will be developing its governing 
policies on April 14, 2021.

Milk Producer 
Magazine 
Source: Dairy Farmers of Ontario 

Dairy Farmers of Ontario (DFO) is changing 
the way in which they send the Milk Producer 
Magazine. In the past, it has been 
automatically mailed to producers across the 
country. DFO is now asking individual farms 
to sign up to continue receiving the monthly 
printed magazine. The subscription will 
continue to be FREE, all you need to do is 
sign up online at bit.ly/mp-mag.  

Milk Producer Magazine is proudly owned 
and published by Canadian dairy farmers, for 
Canadian dairy farmers. The news and 
industry perspective of the magazine are an 
essential resource for farming smarter and 
more productively.  

Check out the magazine’s new website at 
milkproducer.ca. 

 

Performa HQ Grass Mixture 

High Quality Grasses for Dairy.  Consider a blend of Soft Leaf 
Tall Fescue, Orchard grass, and Festuloium.  High energy, 
effective fibre and strong NDFd.  A great way to increase 
your milk fat and rumen health. 

1-888-808-2898 



3 April 2021

find us
on

Update on Transition 
to Bylaws 
Source: Siobhan Brilz, Regulatory, Strategy and Planning 
Manager 

In the December edition of Milking Times, 
readers were notified that the Government of 
Alberta had amended the Marketing of 
Agricultural Products Act to enable marketing 
boards and commissions to establish their own 
Bylaws for governance-related matters. 
Bylaws are rules adopted by an organization to 
govern and regulate its affairs. Alberta Milk 
was invited to be one of the first organizations 
permitted to transition governance-related 
matters from the Plan Regulation, one of the 
key pieces of legislation that governs our 
operation, to Bylaws that Alberta Milk would 
maintain directly. This includes things like 
producer eligibility and rights, director terms, 
board composition, meeting requirements, and 
voting. Only certain governance-related 
matters may move to Bylaws; therefore, 
broader changes to the mandate of Alberta 
Milk, such as its authority to regulate quota 
allocation, pricing, and service charges, will 
remain unchanged.  

Having Bylaws will give Alberta Milk more 
autonomy to maintain governance practices 
that work best for the organization and for 
producers. This work will also reduce 
government’s red tape, as desired changes will 
no longer require Ministerial approval, thereby 
increasing the speed at which these changes 
can be made.  

The work to transition governance-related 
provisions from the Plan Regulation to Bylaws 
is well underway. This project has two key 
components done in lockstep:  

• Amending the Plan Regulation to remove 
the governance-related provisions, which 
requires final approval from the Minister of 
Agriculture and Forestry; and, 

• Creating the Bylaws that reflect and re-state 
these provisions, which requires final 
approval from Marketing Council. 

Genomic tested milking 
1st and 2nd lactacting 
cows, Genomic tested 
springing heifers calving 
Jun-Aug. Grade tested 
springing heifers calving 
June-Aug. Genomic 
tested Bulls. Dutchman 
Dairy Ltd. Phone 
403-507-9030

Used Milking equipment 
for sale: 30 ft air 
crowd gate, De Leval, 
24 Boumatic Milking 
machines model 2101m, 
pulsators, complete with 
filter system, wash cpu. 
Double 10 palpation rail, 
5 years old. All items 
priced to sell, accepting 
offers. Phone/text Chad 
403-593-8565

240 large square bales, 
second cut hay, RFV 
168, greenest hay of the 
year, third year stand, 
asking $190. Hillspring, 
AB, delivery optional. 
Phone Gary
403-394-8047

Holstein heifers, open, 
springing and fresh, also 
Jersey springing. Phone 
403-330-9558

Dairy quality alfalfa, 
alfalfa grass mix,and low 
potassium grass hay. All 
hay tested and delivery 
available. Phone
403-795-8593

for
sale

A brief overview of the process for changing 
bylaws was shared at the recent Spring 
Producer Meetings. Please continue to monitor 
Members’ Only, where more information and a 
short summary of the proposed changes will 
be shared in the coming weeks. As a producer-
run organization, it is important that all 
producers have the opportunity to provide 
feedback on the proposed changes. Any 
comments, questions, or concerns relating to 
this project can be directed to Siobhan Brilz at 
sbrilz@albertamilk.com, or by phone at 
780-577-3328.  

Pending review and approval, it is anticipated 
that the new Bylaws and the amended Plan 
Regulation may come into effect as early as 
Winter 2021. Please monitor Members’ Only 
for further details as this work continues to 
unfold.
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for
sale
Top quality, registered 
Holstein bulls from very 
high-producing dams 
and the most popular 
sires. Phone 
403-227-2142

Breeding age Holstein 
bulls. VG + EX dams, 
some over 300 BCA. 
Semen tested and 
guaranteed. Phone 
Heini at 403-704-5716 or 
Markus at 403-783-0442 

Breeding age Jersey 
bulls. Dams many 
generations. VG, EX + 
high LPI. Make Holstein 
heifers easy to freshen. 
Rochester, AB. Phone 
780-698-2267

Fresh 1st and 2nd 
lactation Holsteins, Short 
bred milking 2 year olds. 
Contact Lee
403-704-6692

16 stalls WestFalia 
Surge Milk Parlor with 
milk meters, take-offs. 
Rapid exit Individual 
Index stalls. $28000. 
Hoof trim stall for sale 
$2200. 60 Deboer free 
stalls dividers $4500
Contact 780-608-7311

DeLaval variable speed 
vacuum pump, CanArm 
stalls and headlocks, 
receiver jar & motor,
milk cooler, tires for 
silage pit, green covers 
for silage pits, and many 
more dairy products.Call 
John 403-783-6130

proAction® - 
Traceability 
Reporting: Changes 
You Need to Know 
Source: Kira Macmillan and Morgan Hobin, proAction 
Coordinator 

Livestock traceability is an essential 
component in biosecurity, food safety and 
consumer confidence. Tagging requirements 
and traceability recording has been mandatory 
in the proAction Livestock Traceability 
module since September 2017. Here is a 
summary of recent traceability changes: 

A. Recently, the single white National 
Livestock Identification (NLID) button tag 
was introduced. It is intended for use in 
calves and cull animals which are destined 
for the beef industry and it will replace 
the use of the yellow Radio Frequency 
Identification (RFID) buttons on dairy 
operations by September 2023.  

B. The next step in the module is to report 
your herds’ traceability information to the 
National Traceability Database, effective 
September 1, 2021. Until now, the 
reporting activity has been optional, yet 
encouraged.  
a.  All reporting to the National  

Traceability Database will be                                  
facilitated through DairyTrace using 
either one of these three options:  

 i. online portal  
 ii. mobile app  
 iii. submitting paper records to a   
      customer service representative.  

C. Your DairyTrace account can be: 
a. Used to order tags 
b. Used to maintain your traceability 

recording requirements (if using the 
online reporting function)  

c. Activated by contacting DairyTrace 
customer support at 1-866-558-7223 or 
info@DairyTrace.ca  

D. For DairyTrace resources and instructional 
videos, visit dairytrace.ca

The table below highlights the Traceability 
module's recording and reporting questions 
and their respective timelines:

LT 3

Do you maintain 
current birth records 
on-farm?

Within seven 
days of birth 
or before the 
animal leaves

LT 4

Are you reporting 
animal birth 
information to the 
national traceability 
database?

Within 45 
days of birth 
or before the 
animal leaves

LT 5

Do you maintain 
current move-in 
records on-farm?

Within seven 
days or before 
the animal 
leaves

LT 6

Are you reporting 
animal move-in 
information to the 
national traceability 
database?

Within seven 
days or before 
the animal 
leaves

LT 7

Do you maintain 
current tag 
retirement (on-farm 
animal disposal or 
export) records 
on-farm?

Within seven 
days of 
animal’s 
death

LT 8

Are you reporting 
tag retirement 
information to the 
national traceability 
database?

Within seven 
days of 
animal’s 
death

Alberta Milk will be rolling out DairyTrace 
training this spring and summer, starting with 
an introductory training webinar on April 21, 
2021. More information on the webinar can be 
found on the flyer included as an insert with 
this issue of the Milking Times, on the 
proAction page of the Alberta Milk website 
(albertamilk.com/proaction) and on Members’ 
Only.  

Additional updates and resources will be 
included with future Milking Times and 
through Alberta Milk e-blasts. 
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for
sale
Breeding age bulls 
available from top 
sires with high LPI and 
production. Tested for 
semen, Leukosis and 
BVD. Also, milking 
heifers and embryo’s 
available Phone
403-315-4536 

Breeding age Holstein 
bulls from dams scored 
VG/EX/ME and sired 
by high ranking sires. 
Semen tested and 
delivery avail. Phone 
780-689-9576

Artex 4012HE saw dust 
thrower $4,500. 40 bags 
of chippers dry care
$30/bag. Delaval cow 
brush $2,500. 
Phone/text Hans
403-863-4997

Milk Cow & Heifer 
Stalls, BSM Headlocks, 
8' - 14' Gates, DeLaval 
SSII Takeoffs, Houle 
Scraper Motor, Harmony 
Milk Claws, Milk Pump 
with Smooth Operator 
Control Box, Pulsation 
Control Box, Alfa Laval 
Roof Vents, Goosen 
Crowd Gate, Silage 
Pit Protective Covers, 
Tires, Milk Tank Cooling 
Compressor, Double 8 
Blue Diamond Parlour. 
Call John 403-783-6130

deadlines

quota transfers

April 16, 2021 at 
4:30 p.m.

credit transfers

April 23, 2021 at 
4:30 p.m.

New Nutrition 
Resource Helps 
Students Discover 
Canada’s Food Guide 
Source: Dairy Farmers of Canada’s Alberta Nutrition 
Team 

You’ve likely come across the 
updated Canada’s Food Guide (CFG) that was 
released in 2019. Many are familiar with the 
image of the plate divided into three sections; 
however, there is so much more. CFG includes 
an online suite of resources including videos, 
recipes, and tips that provide guidance about 
eating habits. 

Our newest resource for teachers, Canada’s 
Food Guide: A Guided Discovery, is the first 
component of a student-led exploration of 
CFG. Engaging questions facilitate learning 
about the fundamental concepts of the CFG 
Plate and encourage students to apply learning 
to their own lives. Students will explore each 
category of the guide that highlight the role of 
all foods in a healthful eating pattern.  

Resource components include:  
• Student workbooks for Grades 4-9 in 

English and French, and 
• Teacher Guides for Grades 4-9, including 

background information and an answer key.  

Using Canada’s Food Guide: A Guided 
Discovery, Dairy Farmers of Canada is giving 
students the opportunity to apply the concepts 
of CFG to real world scenarios and encourage 
critical thinking about the messages provided. 
Through a deeper exploration of Health 
Canada’s messaging, students can enhance 
their understanding of the integral role dairy 
plays as part of a healthy lifestyle.  

If you would like to preview these resources or 
share them with teachers in your community, 
visit TeachNutrition.ca or contact 
albertanutrition@dfc-plc.ca. 

What is ‘One Health’? 
Source: Dr. Kayley McCubbin, University of Calgary 
Veterinary Medicine 

‘One Health’ is an approach that recognizes 
human, animal, and environmental health are 
connected. This approach is important when 
trying to cure diseases that transfer between 
species, much like COVID-19 or flu viruses, 
as well as addressing issues of environmental 
impact on health, through water, pollution, and 
natural disasters. This approach emphasizes 
the importance of specialists in different areas 
working together, from academics and disease 
experts, industry partners, as well as producers 
and relevant community members. By using a 
One Health approach, all aspects contributing 
to health are considered, leading to improved 
long-term success. Resistance of bacteria to 
antibiotics is a major One Health issue as 
bacteria can transfer between species and 
environments, and bacteria can acquire 
material from other bacteria that make them 
resistant. This could lead to relatively harmless 
bacteria coming in contact with another more 
dangerous type of bacteria and essentially 
handing over the genetic blueprints to resist 
one or more of our most commonly used 
antibiotics, eventually leading to “superbugs”, 
bacteria that cannot be treated with most 
antibiotics anymore.  

• In this month’s first research summary, the 
use of critically important antimicrobials 
(CIA), important to human health, vs 
non-CIA in the treatment of mastitis is 
reviewed. In the second research summary, a 
probiotic is evaluated for its ability to offer 
protection against uterine infections post 
calving.   

• This month, DRECA’s interview continues 
with Drs. Barkema, McCubbin and Smid 
regarding their work on antimicrobial use 
and resistance.  

This conversation is posted at
albertamilk.com/dreca
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Dairy Production Statistics

Average Milk Prices

Month TPQ $/hL

Feb 21 83.40
Jan 83.90
Dec 82.93
Nov 84.36
Oct 86.86
Sep 82.34
Aug 78.65
Jul 79.31
Jun 82.07
May 82.46
Apr 83.57
Mar 84.62

Producer Pool 
Additions/Deductions

February 2021
Additions

 ($)
Deductions

($)
Audit 
Adjustment

0.00 0.00

Bulk Tank 
Callibration

0.00 2,715.00

Discarded 0.00 43,200.29

WMP 0.00 357,931.23

Interest 2,422.66 0.00
Metering 59,276.10 0.00
Trucking 0.00 0.00
Violations 48,107.94 0.00
Average Deductions 
per Kg Total Solids ($0.0334)

2021 Quota Exchange and 
Credit Transfer Deadlines

Transfer 
Date

Quota 
Exchange

Credit 
Transfer

Apr 1 Mar 17 Apr 23

May 1 Apr 16 May 25

Jun 1 May 18 Jun 23

Jul 1 Jun 16 Jul 23

Aug 1 Jul 16 Aug 24

Sep 1 Aug 17 Sep 23

Oct 1 Sep 16 Oct 22

Nov 1 Oct 15 Nov 23

Dec 1 Nov 16 Dec 22

Provincial Average 
Components 

February 2021

Butterfat 4.2759 kg/hl

Protein 3.2440 kg/hl

Other Solids 5.9170 kg/hl

Provincial Milk Quality 
Averages     

February 2021
Bacteria 

Average (IBC)
Somatic Cell Count 

(SCC)

21,731 178,501

for
sale
Springing and Milking 
heifers for sale, U-pick.
Jersey/Holstein/Brown 
Swiss crossed with 
robot ready udders. 
Producing between 35-
40 ltrs of milk with good 
components. Phone/text 
Kees Verhoef at 
403-872-2281

Second, third and fourth 
cut of alfalfa hay. 
Analysis available. 
Phone 403-330-7090

Springing and fresh 
heifers for sale. Call Paul 
780-806-9296

Young purebred, 
registered, polled 
breeding Bulls. Red, and 
red carrier available. 
Fresh heifers also 
available. Call or Text 
780-271-6955

Available for your herd 
from our homebred 
cows. Breeding Age 
Registered Holstein 
Bulls with genomic 
tests available. Also, 
Holstein Heifers that 
are ready to give you 
milk production. We 
breed for high fat and 
conformation. We are on 
a whole herd health and 
full vaccination program, 
including johnes and 
leucosis testing. Text 
or Call Tim at 780-
387-8128 or Arjan at 
780-387-8129 or email 
dairy@xplornet.com
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Underproduction Credit 
Transfers

Month Kg
Price/

eligible
 kg

Feb 2021 91,026.05 $9.10

Jan 99,420.30 $6.95

Dec 84,646.99 $5.76

Nov 96,811.90 $5.48

Oct 75,261.90 $5.31

Sep 81,017.51 $7.59

Aug 53,938.63 $8.08

Jul 68,300.70 $8.07

Jun 45,891.26 $7.35

May 50,730.18 $6.02

Apr 62,116.92 $6.07

Mar 126,533.10 $10.20

Quota Exchange
Daily Production Quota 

Month Total 
Transferred

Clearing 
Price
/kg

Apr 2021 85.97 $47,728

Mar 118.81 $46,753

Feb 49.12 $45,485

Jan 102.56 $44,350

Dec 93.00 $44,075

Nov 96.25 $44,230

Oct 75.64 $46,000

Sep 45.60 $48,500

Aug 1.36 $49,255

Jul 14.21 $46,650

Jun 2.00 $44,100

May 71.25 $43,450

Quota and Milk Production Summary (BF kg)

Jan Feb Mar Apr May

Status Official Pre-Pooling Projected Projected Projected

Alberta
Butterfat Production (kg/day) 99,731 99,773 100,327 99,373 98,823

Provincial Quota (kg/day) 98,045 89,714 97,335 95,166 95,406

Producer Quota (kg/day) 96,147 96,147 96,147 96,147 96,147

Producer Quota + Incentive 
Credits (kg/day)

102,350 96,147 96,147 96,147 96,147

Cumulative Position (%)
Producer Position (Days) -6.26 -6.15 -5.85 -5.86 -6.04

Provincial Position (Days) -18.49 -17.06 -14.77 -13.79 -12.64

Penalty (kg) -37,900 0 0 0 0

Western Milk Pool
Butterfat Production (kg/day) 287,809 286,417 286,679 283,676 280,549
Pool Quota (kg/day) 278,576 254,907 276,560 270,397 271,081
Cumulative Position (%)* -2.26% -1.38% -1.07% -0.67% -0.37%
Penalty (kg) -107,685 0 0 0 0

*The P10 pool's limits on production are +1.25% and -2.00% of the P10 rolling 12-month quota.

Dairy Production Statistics

Alberta Holstein 
Association www.
albertaholstein.ca for 
industry news, upcoming 
events, movies, show 
results and more!

Bricon Safety Grooving 
Ltd. Concrete grooving, 
planning, scarifying. 
Providing traction for a 
safer more productive 
environment. Phone 
1-800-590-4403 or cell: 
204-981-5057

Find out about the Jersey 
Breed on JerseyWest's 
new website at www.
jerseycanada.com/
jerseywest

Selections of Skycrest 
& Guest Consigners 
Online Sale April 22 & 
23. Watch for further info 
or contact Chad Crest 
780-689-9576
uniquedesignsand
marketing.com

services
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services

Business Plans, 
Succession Plans & 
New Entrant Assistance 
Plans. Financing & re-
financing proposals & 
lender negotiations. Art 
Lange PAg, CAFA, 16 
years experience. Phone 
780-467-6040, email 
art@ajlconsulting.ca, 
web www.ajlconsulting.
ca

Countryside Dairy Sales 
Dairy cattle & quota 
sales. Bred & springing 
heifers available. Phone 
Andrew 403-348-9358 or 
Harry 403-783-1274

Amber Enviroservices 
provides soil and 
groundwater monitoring 
of liquid manure storage 
lagoons to fulfill NRCB 
requirements for leakage 
detection.  Phone 
403-999-2623 or email 
alfredo@amberenviro.
com; www.amberenviro.
com

Western Canadian 
Classic Team Alberta. 
This youth show 
rotates amongst the 
4 western provinces 
with competitions and 
fun activities for youth 
age 12-21. For more 
information phone Casey 
Morey at 780-307-5378 
or Katelyn Crest at
780-689-1069

Alberta Production 
and Quota Update  
Source: Jonathan Ntoni, Policy Analyst 

Production Update 
Daily average production in February was 2.34 
million litres, an increase of 5,810 litres (0.25 
per cent) over January. The average butterfat 
density in February was 4.26, a 0.43 per cent 
decline from January 2021. 

Comparing on an annual basis, there was -0.59 
per cent growth in volume in the 12-month 
period ending February 2021 over the 
12-month period ending February 2020; and a 
+0.07 per cent growth in butterfat production 
for the same period. See the chart below for the 
most recent 24-month trend. 

Giving you, the producer, the exposure to multiple buyers allowing you to
optimize maximum value on all classes of Holsteins.

VJV sells on average over 500 cows weekly, with some weeks over 1000
slaughter cows, of which several hundred are Holstein cows.

Good Holstein cows have been selling between $0.70-$0.82 per pound

VJV now offers custom trucking, please contact
Mike Dejonge (403)783-0758

Weekly regular sales at
Ponoka, Rimbey, Westlock

Dawson Creek & Beaverlodge

Quota Update 
The Western Milk Pool’s (WMP) rolling 
12-month quota increased by 1.14 per cent in 
January over December. Alberta’s daily 
producer quota issuance in January 2021 was 
96,147 kg/day, 99.41 per cent relative to past 
12-month Canadian Dairy Commission (CDC) 
quota allocation.  

There was 52.81 per cent (i.e., 100,829 kg) 
utilization of the two conventional incentive 
days issued for January 2021.  

Pools’ Quota Utilization 
Cumulative Quota Positions (CQP) as at the 
end of January 2021 for the WMP, P5 and P10 
were -2.26, -1.68 and -2.01 per cent 
respectively.  This means that the respective 
pools on a cumulative basis are all under-
producing by their respective percentages as 
stated above. 

The WMP over-filled its monthly CDC quota 
allotment by 285,329 kilograms of butterfat in 
January 2021 or +3.30 per cent relative to 
+14.59 per cent in the same period last year. 


