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our mission
“Alberta Milk leads Alberta’s dairy industry. We 
support the effective operation and advocacy 
of the supply management system in a vibrant, 
sustainable and market-focused industry.”

50 Years of Service
Source: Mike Southwood, General Manager

The Canadian Dairy Commission (CDC) 
celebrated its 50th anniversary at its annual 
meeting on January 18, 2017. Since its 
formation in July 11, 1966, the CDC has served 
the Canadian dairy industry in meeting its 
mandate to provide effi cient producers of milk 
and cream with the opportunity to obtain a fair 
return for their labour and investment. It also 
provides dairy consumers with a continuous and 
adequate supply of high quality dairy products.

During the meeting, the CDC Chairman Alistair 
Johnston provided highlights of the strategic 
direction of the CDC. Specifi cally, he noted the 
CDCs direction is focused on growing the 
market, enabling an industry that adapts and 
attracts new investment, while ensuring a 
well-administered supply management system 
and a well-managed Commission. 

The CEO Jacques Laforge provided details and 
accomplishments of the past year. The CDC 
helped the industry address many challenges this 
year including the increased use of diafi ltered 
milk proteins, the work to implement the new 
producer-processor developed National 
Ingredient Strategy, managing the signifi cant 
growth in the demand for butterfat, and 
subsequently dealing with the surplus of solids 
non-fat. The CDC faced the challenge of 
signifi cant staff adjustments with a number of 
long-serving key staff retirements or departures. 
Despite those changes, the CDC has been able to 
deliver on their plan for the year, which is a 
tribute to the CDC staff.

The guest speaker, The Honourable Wayne Easter, 
MP from Malpeque PEI, provided an overview of 
the last 50 years. Mr. Easter challenged those in the 
audience, all dairy farmers and other industry 
stakeholders, to remember what it was like before 
the introduction of supply management and the 
establishment of the CDC. He reminded the 
audience of times when a producer may not even 
have had their milk picked up or accepted for 
processing with little or no notice. He also 
acknowledged that throughout the CDCs 50 years, 
the one thing that has remained common is that 
they have stayed true to their mandate. He also 
noted what he thought were two challenges facing 
the dairy industry: those with increased and 
increasing economic power having different 
objectives and that while there are a lot of external 
pressures on our system, the greatest threat is from 
within Canada itself. All stakeholders need to be 
cognizant of that and continue to work 
collaboratively in the spirit in which supply 
management was modeled.

The evening was also used to recognize fellow 
Alberta dairy producer and CDC Commissioner 
Hennie Bos. Hennie’s term as a commissioner 
ended January 3, 2017. On behalf of all producers 
in Alberta, we want to thank Hennie for the service 
he provided to the industry in Canada during his 
term. Replacing him will be  Jennifer Hayes, a third 
generation dairy and beef farmer from the Gaspe 
Peninsula in Quebec. We welcome Ms. Hayes at 
this exciting and challenging time in the dairy 
industry.
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Board Report
Source: Mike Southwood, General Manager

CETA Programs Update
On November 10, 2016 the federal 
government announced the basic framework of 
the CETA transition package for the dairy 
industry. There are two programs to support 
the dairy sector in preparation for the 
implementation of CETA. The fi rst is the $250 
million Dairy Farmer Investment Program and 
the second is the $100 million Dairy 
Processing Investment Program. As noted in 
the Government of Canada announcement, the 
farm program will provide support to update 
farm technologies and systems that improve 
effi ciencies and productivity on the farm. The 
objective of the processing fund will help dairy 
processors modernize their operations to 
improve effi ciency and productivity, as well as 
diversify their products to pursue new market 
opportunities. 

The programs are not fully developed and the 
federal government is working to fi nalize the 
programs following consultation with industry. 
Coordinated by Dairy Farmers of Canada, the 
provincial boards jointly developed some 
common modalities for the Dairy Farm 
Investment Program.  

One of the outstanding details include when 
the funding will be available. At this time, we 
understand that there will be no retroactivity 
but it is unclear if the funds will be made 
available as soon as the program details are 
announced or only from the time of CETA’s 
implementation. The announcement was for 
the total amount of funds available but no 
details are available up front for use over the 
fi ve years or specifi ed amounts by year. There 
will be a cost sharing requirements but the 
level of cost sharing is not determined – again 
they will partially rely on the consultation 
process.

As details become available they will be made 
available on the Alberta Milk Members Only 
site.

Organic Milk Processing
Since the introduction of the organic milk 
initiative in 2009, processing arrangements 
have been managed by an agreement with the 
processors that have been taking and 
processing organic milk. As new processors 
express interest in receiving organic milk, the 
decision was made to defi ne the parameters for 
organic milk processing in a Board Directive. 
Following consultations with processors, the 
Organic Milk Processing Policy and 
Procedures - Directive No. 2016-102 was 
approved by the Board. This directive will be 
used to govern all processors currently 
operating under a contract and future 
processors.
 
New Mandate for the MDAC
With the transfer of the marketing and 
nutrition education activities to DFC and the 
need replace the Organic Milk Working Group 
(a working group of the Board), the Board 
considered options to either establish a 
Specialty Milk Advisory Committee or modify 
the role of the Market Development Advisory 
Committee (MDAC). It was noted with the 
changing mandate of the MDAC, they could 
assume the responsibility for not only organic 
milk but other specialty milks as well. All new 
niche products and markets could be 
considered as market development. The Board 
supported to expand the mandate of the 
MDAC to also deal with specialty milks. 
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deadlines
quota transfers

Feb. 14 at 4:30 p.m.

credit transfers

Feb. 21  at 4:30 p.m.

Staffi ng Changes at 
the Offi ce
Source: Karlee Conway, Corporate Communications 
Coordinator 

The end of 2016 marked the retirement of 
Katherine Loughlin, marketing manager, and 
Gerd Andres, policy manager. They have left 
their fi ngerprints on the dairy industry not just 
in Alberta, but across the country. We 
appreciate their loyalty and hard work and 
wish them the very best in their retirement. 

With a humble beginning at the Milk 
Foundation of 
Edmonton in 
1981, Katherine 
transitioned with 
the industry from 
the Dairy Nutrition 
Council of 
Alberta, to the 
Alberta Milk 
Producer’s 
Society, then to 
what became Alberta Milk. With over 35 years 
working in the marketing and promotion of 
dairy products, she left her legacy embedded 
in every TV commercial, billboard, 
promotional item, and nutrition pamphlet. 

But her staff and colleagues will remember 
much more: a coach, a role model, and a 
friend.

She will be spending time in her garden and 
traveling with her husband.

Gerd Andres was built 
for his role at Alberta 
Milk. He grew up 
working on a dairy 
farm in BC and 
completed his 
Master’s thesis on 
evaluating dairy quota 
policies. How suiting 
that years later he 
would help the shape policies that he once read 
about. In fact, after he left Alberta Agriculture 
and came to Alberta Milk, his keen attention to 
detail found an error in the 10/90 calculation 

spreadsheet. This correction benefi ted the 
Western Milk Pool and changed how quota 
was allocated across Canada. It’s his passion 
and love for numbers that caused him to 
constantly fi ght for the industry he loved so 
much. He was very well respected among 
industry staff across Canada and producers 
alike.

However, he won’t be completely out of the 
industry: he’s now a member of the BC Milk 
Marketing Board.

The new year has also bought more changes 
within the staff at Alberta Milk. Four of our 
marketing team members: Bethany Milligan, 
Jaclyn Chute, Lee Finell and Colinda Hunter, 
have transitioned to DFC. They will still 
support lo cal programs and work from the 
Alberta Milk offi ce, but will assist on a 
national basis. 
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for
sale
Top quality, registered 
Holstein bulls from very 
high-producing dams and 
the most popular sires. 
Phone 403-227-2142. 

Breeding age Holstein 
bulls. VG + EX dams, 
some over 300 BCA. 
Semen tested and 
guaranteed. Phone Heini 
at 403-704-5716 or 
Markus at 403-783-0442. 

Milking Registered 
Heifers and Breeding Age 
Registered Bulls for sale 
all the time. Only top sires 
used. Phone 780-387-
5398 or 780-387-8128. 

Holstein heifers, fresh or 
springing. 
Phone 403-330-9558. 

Breeding age Jersey bulls. 
Dams many generations. 
VG, EX + high LPI. Make 
Holstein heifers easy to 
freshen. Rochester, AB. 
Phone 780-698-2267.  

Breeding age bulls avail. 
from top sires with high 
LPI and production. Tested 
for semen, Leukosis and 
BVD. Also, milking heifers 
and embryo’s avail. 
Phone 403-315-4536. 

Fresh, springing & open 
heifers for sale. 
Phone 403-556-0842. 

Breeding age Holstein 
bulls from dams scored 
VG/EX/ME and sired by 
high ranking sires. Semen 
tested and delivery avail.
Phone 780-689-9576.

Double 4 herringbone 
parlour, Mueller bulktank 
and artex free stalls.
Phone 403-330-6722.

Used Surge Almo10 hp 
direct drive vacuum pump 
motor. Phone John at 
780-387-4604.

Mission: Less 
Emission
Source: Barbara Duckworth, Western Producer

When the Brouwer family was approached to 
take part in landmark research for dairy 
improvement, they jumped at the chance.
Sunalta Dairy at Ponoka, Alta., has become 
part of the international effi cient dairy genome 
project to study feed effi ciency and methane 
emissions in thousands of dairy cows.

The Canadian-led study runs from 2015-19 
and is a collaboration with researchers 
from Ontario, Alberta, Australia, United States, 
United Kingdom and Switzerland.

It is the world’s fi rst database to routinely 
validate genomic predictions and provide a 
continuous exchange among partners.
Sunalta Dairy will be the largest dairy feed 
monitoring installation in North America.
The science sounds complicated, but as a 
commercial milk producer, J.P. Brouwer can 
break it down into simple terms.

“A cow that eats less and produces more is 
way more effi cient than a cow that pigs out all 
the time but does not produce her money’s 
worth,” he said.

The family of Siebe and Froukje and sons J.P., 
Catrinus and Martin Brouwer was already 
building a new dairy barn for 450 cows, so 
fi tting in research equipment has not changed 
their day-to-day work.

In return for their co-operation, they receive 
Grow Safe feed bins, computers to assess data 
and an encyclopedia’s worth of information.
“We get quite a bit of information for free that 
we wouldn’t have had access to before,” said 
J.P. Brouwer.

Each of their registered Holsteins wears an 
electronic ear tag and sensors are mounted 
above the feed bunks to capture real time data 
all day.

Holstein Canada classifi ers visit the farm 
regularly and Brouwer hopes the superior 
ratings of his cows correlates with the genomic 

information. From there he can assess the 
cattle and make decisions on culling and 
replacements.

 “It will be a whole cow picture. We will 
concentrate on raising offspring from the top 
end,” he said.

He is a member of the Alberta Milk extension 
committee and is always interested in working 
with researchers.

“I like the interaction with the researcher. I 
think that is really healthy. That is what is 
going to move the industry forward,” he said.
Researchers also appreciate the chance to work 
with a commercial operation.

“This is a very unique aspect of the project in 
which we are working with a dairy,” said 
researcher Filippo Miglior of the Canadian 
Dairy Network.

“It is going to be the fi rst time we are 
measuring feed intake with individuals in a 
commercial operation. This is exactly what we 
want to refl ect, not just in the research herd but 
different environments in a commercial farm. 
That is where we want our predictions to be 
very much valued so we hope this is just the 
beginning of recruiting other farms,” he said at 
the recent meeting of Livestock Gentec.
Researchers hope the outcome shows how feed 
effi ciency and lower methane emissions cam 
be improved using genomics.

Feed is 52 to 75 percent of the cost of 
production. Preliminary estimates show 
breeding animals with increased feed 
effi ciency and lower methane emissions can 
reduce feed costs by $108 per cow per year 
and decrease methane emissions by 11 to 26 
percent.

The benefi t of selecting for these two traits for 
the Canadian dairy industry is estimated to be 
$108 million per year, according to the dairy 
network’s website.

The goal is to consolidate the data from 8,000 
to 10,000 cows for feed effi ciency and 
measure methane emissions from 3,500 cows.
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Alfalfa. Second cut.  
Phone: New Rockport 
Colony at 
403-733-2122 Ext. 225

2 master urban calf 
feeders and one slave. 
Phone 587-771-0323 ext. 
706

Complete robotic milking 
system with 2 operating 
Lely A3 Next robots and 
buffer tank. 
Phone 604-557-6077.

4 year old, “Wildman” bull. 
EX. 92, 2 year old “Mogul” 
bull, G+. 84. 
Phone 403-738-4466. 

Various Germania milking 
equipment parts. Jar and 
jar windows, back fl ush 
valves, inline valves, etc. 
Phone 403-738-4466. 

2 x6 fl ood barn parlour 
with electronic milk 
meters. Also, 1600 gallon 
bulktank with cooling, 
7.5 hp vacuum pump. 
Available for pickup late 
Spring/Summer. Ideal 
starter.
Phone 780-312-0130.

for sale
cont’d

All the cattle involved are genotyped. This 
involves collecting SNPs, or single nucleotide 
polymorphisms. A SNP is a single base that 
varies frequently in the population and each 
SNP represents a whole segment of D NA. The 
SNP may not have a strong relationship to the 
desired trait like feed effi ciency but combining 
information from thousands of SNPs can 
correlate well with a trait.

Researchers expect to have a selection index 
ready next year for feed effi ciency and 
methane reduction, two traits not normally 
selected for in the dairy sector. The information 
comes with a caveat.

“For the dairy cow, you have to be very careful 
about counter effects on health and fertility,” 
Miglior said.

Researchers at the University of Guelph, Ont., 
are also involved and cattle are moving into a 
new dairy research barn at Elora, Ont.
More than 120 cattle will be measured and 
monitored and calves born there will go into 
the project as well, said Guelph researcher 
Christine Baes.

Data are collected weekly on milk production, 
fat, protein, lactose, somatic cell count and 
other components. Body conformation and 
weight is collected biweekly and methane 
emissions will be monitored in a tie-stall barn.

They are using Insentec feeders to monitor 
feed use. Cattle wear radio frequency 
identifi cation ear tags that connect to 
information on the amount they consume. 
Re-searchers can also adjust the feed supply to 
the individual cow.

All the bulls used for artifi cial in-semination 
have been genotyped and about fi ve percent of 
cows have been analyzed, said Baes.
There is already good information on the 
similarities among dairy cattle but it is hoped 
this research will provide information on how 
the animals differ from each other. Residual 
feed intake has been a focus of study in beef 
breeds, which has also provided considerable 
information about digestion and cattle 
behaviour, said John Basarab of Alberta 
Agriculture.

Scientists have learned effi cient animals have 
higher digestibility and can handle more dry 
matter.

“Effi cient cattle are getting more out of each 
kilogram of food,” he said. There is also a 
noticeable temperament difference among the 
animals. Feed effi cient beef animals settle 
more quickly and seem calmer than less 
effi cient animals.

“We do see consistently a difference in 
temperament and how those effi cient heifers 
settle to grazing and new stressors,” Basarab 
said.

However, researchers also know RFI and 
growth traits are not genetically related 
because there are effi cient animals that may be 
slow or fast gainers. They also know low 
residual feed intake has no effect on the 
following:

• female productivity and fertility
• pregnancy, calving or weaning rates
• birth and weaning weights
• cow lifetime productivity
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Automatic
Dipping
and Flushing

Contact us now to arrange a 
farm visit and find out how  
much you could save

call +1 647 849 3426  
visit ADFmilking.com
or find us on

Save time
Reduce mastitis

Increase profits
Improve cow  
throughput
Compatible with  
your milking parlor

ADF Milking’s Automatic Dipping 
and Flushing system is a multi-award 
winning product that is helping 
farmers around the world improve 
the health of their herds.

Every cow is automatically dipped 
at the critical time immediately after 
milking and the cluster is flushed 
ready for the next cow.

™

Want a FREE IPad? 
Source: Karlee Conway, Corporate Communications 
Coordinator 

I’m fortunate enough to have the shared duty 
to represent you. That incorporates a lot from 
shutting down animal activists with their 
outrageous statements about dairy farming, to 
making sure the media picks up important 
stories about, well, you. 

But I have a problem: I need more. 

In order to share your stories, I need to know 
of them, I need to know you better. I know 
what you’re thinking: I’m a typical dairy 
farmer, I don’t have anything special to say. 
Not true. You are part of the two per cent of 
the population that makes our food and so 
many people have no idea what you do or why. 
That’s why I also manage false information 
about what you do because consumers are so 
removed from it. 

My solution? Let me know about something 
you think this is interesting about your farm 
and you’ll be entered to win an IPad. There 
will be a draw every three months for one.

What am I looking for exactly? 
• Technology on the farm
• Family stories 
• Environment or animal welfare   
 advancements 
• Genetics
• Events (June is Dairy month!)
• Other themes are welcomed. Bonus points  
 for it being timely 

Whatever you come up with, it needs to 
revolve around the fact you are a dairy farmer. 
I’m looking for local stories that consumers 
and people wanting to know more about dairy 
farming would like to know about. It must be 
interesting, slightly unique and you can only 
enter once. If you call me and say you have 
black and white cows, your name will not be 
entered. What do you do with those cows? 
What have you done differently to care for 
them?

I’m also always looking for new farms to 
showcase on media and government tours, to 

be videoed or photographed, or places we can 
go to help show off what amazing farms and 
farm families we have here in our province. 
Have a story? Good. All you need to do it tell 
me it and be comfortable that I’ll need to use 
your name in the media. I will never disclose 
your name, location or contact information 
without permission. Then your names goes 
into a bucket and I will draw for a free top-of-
the-line IPad in April and July. Perhaps a fun 
job for anyone in the family.  Easy.

In recap:
1. Realize you have a unique and   
 interesting story about dairy farming.
2. Call 780-577-3305 or email Karlee at  
 kconway@albertamilk.com
3. Wait

That’s the easiest IPad you’ll ever receive. And 
who knows, maybe people will start asking for 
your autograph. 
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Alberta Prime Beef 
buying all classes of 
Holstein steers and cows. 
Willing to trade Holstein 
heifers for your steers.
Trucking available. 
Picture Butte, Alberta. 
Contact:
Andy Houweling
     403-308-8700
Clint deLeeuw
     403-634-4630
Brad deLeeuw
     403-382-7362
Offi ce 403-732-5644
Fax 403-732-4387

Bull calves up to 500 lbs 
and heifers up to 200 lbs. 
Phone Garret at 
403-380-0124.

wanted

DFC’s New 
Masterbrand 
Campaign
Source: Chantal Marcotte, DFC

Dairy Farmers of Canada (DFC) rolled out its 
new Masterbrand campaign on January 16. In 
the fi rst year, the campaign will aim to educate 
Canadian consumers on the fact that Canadian 
quality milk is the key ingredient found in the 
cheese, ice cream, yogurt and butter that they 
enjoy daily. Additionally, the campaign will 
showcase the “Quality Milk” certifi cation 
mark of origin for 100% Canadian milk and 
Canadian dairy products, a logo meant to 
heighten consumer awareness of both 
Canadian dairy farmers and Canadian quality 
milk. This is part of DFC’s new brand 
conviction, which will bring most of DFC’s 
numerous programs under one umbrella.

The inspiration behind the Masterbrand 
campaign comes from the well-known 
expression: “Crying over spilled milk.” In an 
effort to include products crafted with 
Canadian quality milk such as ice cream, 
cheese and butter, DFC expanded the idiom’s 
scope by suggesting that Canadians embrace a 
reality which is based on a new premise: If it’s 
made with Canadian milk, it is worth crying 
over.

Designed to reach all Canadians, DFC’s 
campaign will be ensuring a strong presence in 
mass media until April via a 30-second spot 

that will air on popular shows running on 
conventional and specialty channels. A 
15-second version of the ad will be projected 
in Cineplex Theatre across Canada. Billboards 
and transit shelter ads were also posted in 
major Canadian cities and Toronto’s Union 
Station was taken over by the Masterbrand 
campaign with billboards and a “crying wall” 
in mid-January. Developed as the main 
destination for those looking for more 
information on the reasons why Canadian milk 
is worth crying over, qualitymilk.ca is now 
accessible and social media channels enriched 
with videos and posts fostering conversations 
around topics that are important to DFC and 
the dairy industry have been added to the mix. 
On the retail side, DFC’s partnership with 
Agropur has allowed for the presence of the 
“Quality Milk” logo on Agropur’s 
packaging—starting with the Natrel and Oka 
brands as well as on their truck fl eet, since 
February.

Stay tuned for the second wave of the 
campaign scheduled for June.  

A Friendly Reminder: Stay 
Informed With The Dairy 

Express!

You are a dairy farmer? Sign up now for the 
Dairy Express, the bi-monthly e-newsletter 
published by Dairy Farmers of Canada. To do 
so, simply send an email to chantal.marcotte@
dfc-plc.ca who will happily add your name to 
the mailing list.



8February 2017

Call for Nominations - 
2017 AFAC Awards of 
Distinction 
Source: Alberta Farm Animal care (AFAC) and Alberta 
Milk

Recognize someone of in the Alberta dairy 
community for their contribution to 
improving welfare for dairy cattle!

The Alberta Farm Animal Care Awards of 
Distinction were initiated in 2001 to recognize 
individuals or groups who have made 
exceptional contributions in the fi eld of 
livestock welfare. These individuals or 
organizations work hard to advance the 
mandate of AFAC and the welfare of livestock 
in Alberta. They apply new, innovative ideas 
and management practices to improve and 
ensure high standards of animal wellbeing. 
They understand the public’s need for 
assurance that farm animals are raised 
humanely. They can be held up as examples of 
those who are making a difference.

Awards of Distinction honours 
those who:
Promote responsible, humane animal 
care within the livestock industry; 
 
Engage in discussion with the public about 
today’s animal agriculture; 
 
Monitor and participate in issues and 
legislation that effect animal care, and; 
 
Encourage research relevant to farm animal 
care.

Award Categories
The Award of Distinction for 
Communication
This award honours those that take an active 
role in effectively getting the message out 
about livestock issues, and informing the 
public and agri-food industry about farm 
animal care in a factual and honest way to 
build trust and credibility.

• Open Farm Days
• Breakfast on a Dairy Farm
• Active on Social Media
• School/Public Tours
• Dairy Education at Fairs/Exhibitions

The Award of Distinction for 
Industry Leadership
This award honours those who integrate 
animal welfare into their core business 
strategy, setting their own bar higher for 
expectations regarding animal welfare.

• A dairy producer who exemplifi es animal  
 welfare everyday
• A dairy producer who continually applies  
 new practices that improve welfare as   
 they become available
• A 4H leader who promotes dairy animal  
 welfare

The Award of Distinction for 
Innovation
This award honours those who have developed 
a new process, product, or source of 
knowledge that has made a signifi cant impact 
on improving the welfare of livestock and the 
industry.

• Knowledge sharing groups: Holstein   
 Club, Dairy Management Club,   
 Veterinarian, Feed Company, etc
• Dairy Farmers of Canada proAction®   
 Animal Care

Nominees must demonstrate a strong 
commitment to others through contributions to 
his or her community or society, and be 
recognized by peers as having reached a high 
level of accomplishment and expertise in his or 
her fi eld.
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Find out about the Jersey 
Breed on JerseyWest’s 
website at jerseycanada.
com/jerseywest. 
 
Western Canadian Classic 
-Team Alberta. This youth 
show rotates amongst 
the 4 western provinces 
with competitions and fun 
activities for youth age 12-
21. Phone Lexi Wright 
at 403-862-5600 or Sue 
Crest at 780-675-4643.

Custom baling and 
wrapping 4x5 and 4x4 
round bales. Available 
in central Alberta from 
Ponoka to Airdrie. Vist 
wrappedbale.ca.
Phone 403-559-4219.

Sept 2017 and proAction 
are arriving fast. Do 
you have your SOP’s 
ready? Let me help! Flat 
rate, farm consultation 
and writing of proAction 
SOP’s. 
Casey Morey; BSc Ag/
Food Bus. Mgmt. at 
780-307-5378 or 
cmorey@ualberta.ca

Reliable relief milking. 
Professional AI service. 
Olds Innisfail, Red Deer 
area. 
Phone or text Pete at 
403-399-6409.

services 
 

Nomination
There are many talented individuals/
organizations that deserve to be recognized for 
their outstanding achievements. If you know 
an individual/organization whose contributions 
to animal care enhance their community and 
inspire others, please take a few minutes to 
summarize (in letter format) why you believe 
they deserve the award and email the 
information to the AFAC offi ce (info below).

Please address the accomplishments of the 
nominee as outlined above.

Selection Process
The AFAC Board will confer to select the 
award recipients from among the nominations 
received. One individual or organization in 
each of the three categories identifi ed above 
may be granted one award per year. The Board 
may or may not choose someone for each 
award category. The decisions of the Board 
will be fi nal.

The Executive Director will inform the award 
recipients on or before March 10, 2017 and 
will invite them or a representative to receive 
the award at the Livestock Care Conference on 
March 22 in Leduc, Alberta. AFAC is not able 
to reimburse the award winners or their 
representatives for their expenses in travelling 
to the conference to receive the awards.

The names of the award recipients and the 
award citations will be posted on AFAC’s 
website and published in AFAC updates and 
media releases following the conference.

Nomination deadline is 
March 1, 2017
Please submit nominations via email to Kristen 
Mortensen at kristenm@afac.ab.ca.

Comments or questions? Contact the AFAC 
offi ce at 403.652.5111.

Getting prepared for 
proAction® - SOP 
for Animal Health 
Practices
Source: Jodi Flaig, Alberta Milk

The proAction® Animal Care module requires 
the development of four Standard Operating 
Procedures (SOPs) and one Corrective Action 
Plan. Over the next few months we will be 
including examples of a SOP for each of the 
following:

• SOP for colostrum management and calf  
 feeding
• SOP for animal health practices (e.g.   
 disbudding/dehorning, castration,   
 supernumerary teat removals) and   
 branding
• SOP for Euthanasia
• SOP for Shipping cattle
• Correction Action Plan to address   
 downed animals.

Please see the example SOP for animal health 
practices included along with this issue of the 
MilkingTimes. There are also pain management 
background documents and a dehorning SOP 
template developed by U of A students 
(Shaylee Albert, Christine Funk, Talia Letcher 
and Nicole Zukiwsky) through a student 
project mentored by Alberta Milk. 

For more information or assistance call Jim 
Eisen or Jodi Flaig at Alberta Milk.
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Listed below are the Class 5 prices calculated by the 
Canadian Dairy Commission.

Average Milk Prices

Month TPQ $/hL
Dec 2016 79.75
Nov 79.46
Oct 79.58
Sep 79.26
Aug 78.56
July 78.96
June 79.09
May 79.22
Apr 79.35
Mar 79.71
Feb 75.23
Jan 79.60

Producer Pool 
Additions/Deductions

December 2016

Additions
 ($)

Deductions
($)

Audit Adjustment 0.00 0.00

Bulk Tank Callibration 0.00 1,205.00

Discarded 0.00      34,998.76

PLR 0.00    161,297.37

Interest 15,590.64 224.80

Metering 65,135.13 311.98

Organic 63,801.83 0.00

Trucking 0.00 2,375.00

Violations 53,056.58 0.00

Average Deductions 
per Kg Total Solids ($0.0008)

Class 5 Prices ($kg) 
February 2017

Milk Class Butterfat Protein Other Solids

Class 5a 6.8626 7.4760 0.6255

Class 5b 6.8626 2.2985 2.2985

Class 5c 6.5426 2.0456 2.0456

Class 5d contract by contract price

Class 4m contract by contract price

Provincial Average Components 
December 2016

Butterfat 4.1305 kg/hl

Protein 3.3752 kg/hl

Other Solids 5.7187 kg/hl

2015-16 Quota Exchange and 
Credit Deadlines

Quota Transfer 
Deadline Date

Credit Transfer 
Deadline Date Effective Date

Feb 14, 2017 Feb. 21, 2017 Mar. 1, 2017

Mar. 17, 2017 Mar. 24, 2017 Apr. 1, 2017

Apr. 18, 2017 Apr. 25, 2017 May 1, 2017

May 17, 2017 May 24, 2017 June 1, 2017

Jun. 16, 2017 Jun. 23, 2017 July 1, 2017

Jul. 17, 2017 Jul. 24, 2017 Aug. 1, 2017

Aug. 17, 2017 Aug. 24, 2017 Sep. 1, 2017

Sep. 18, 2017 Sep. 25, 2017 Oct. 1, 2017

Oct. 17, 2017 Oct. 24, 2017 Nov. 1, 2017

Nov. 16, 2017 Nov. 23, 2017 Dec. 1, 2017

Provincial Milk Quality Averages

Month Bacteria 
Average (IBC)

Somatic Cell 
Count (SCC)

December 22,213 193,663
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Underproduction Credit Transfers

Month Kg Price$/
eligible kg

Jan 2017 90,187.89 $8.00

Dec 81,412.53 $7.21

Nov 78,045.37 $7.61

Oct 60,409.23 $8.80

Sept 63,291.48 $10.08

Aug 59,481.67 $9.94

Jul 63,446.02 $9.80

Jun 59,825.00 $9.94

May 77,106.50 $9.49

Apr 70,836.79 $9.22

Mar 91,601.49 $10.43

Feb 90,317.99 $9.62

Jan 97,910.00 $9.18

Dec 84,868.62 $8.22

Quota Exchange
Daily Production Quota

Total Transferred Clearing Price/kg

Feb 2017 43.95 $40,130

Jan 48.41 $39,000

Dec 295.54 $38,000

Nov 270.45 $38,500

Oct 163.02 $39,500

Sep 173.13 $40,300

Aug 17.15 $40,260

July 119.72 $39,325

June 55.86 $39,030

May 133.50 $38,555

Apr 106.83 $38,550

Mar 93.62 $38,850

Feb 75.06 $38,000

Quota and Milk Production Summary (BF kg)

Month November December January February March
Status Offi cial Pre-Pooling Projected Projected Projected

Alberta

Butterfat Production (kg/day) 79,701 80,700 81,574 82,434 82,712
Producer Quota (kg/day) 81,418 81,424 81,510 81,884 81,884
Provincial Quota (kg/day) 85,111 86,670 83,898 84,206 83,230

Producer Position (Days) -5.27 -5.55 -5.45 -5.15 -4.84

Provincial Position (Days) -8.54 -10.52 -11.73 -12.27 -12.61
Cumulative Position (%) -2.44% -3.05% -3.28% -3.44% -3.48%
Penalty (kg) 0 0 0 0 0

Western Milk Pool

Butterfat Production (kg/day) 228,042 232,049 234,084 236,412 236,822
Pool Quota (kg/day) 241,829 246,258 238,381 239,256 236,484
Cumulative Position (%)* -3.47% -3.97% -4.11% -4.20% -4.17%
Penalty (kg) 0 0 0 0 0

*The Western Milk Pool’s (WMP’s) limits on production are +0.50% and -1.50% of the WMP’s rolling 12-month quota.
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Countryside Dairy Sales 
Dairy cattle & quota sales. 
Bred & springing heifers 
available. 
Andrew 403-348-9358 or 
Harry 403-783-1274. 

AMBER 
ENVIROSERVICES 
provides soil and 
groundwater monitoring 
of liquid manure storage 
lagoons to fulfi ll NRCB 
requirements for leakage 
detection. For a free quote 
to collect water samples 
and prepare Indicator 
Report. Phone Alfredo 
at 403-999-2623 or email 
alfredo@amberenviro.
com; 
www.amberenviro.com. 

Alberta Holstein 
Association 
www.albertaholstein.ca for 
industry news, upcoming 
events, movies, show 
results and more!

Hoof care supplies and 
equipment. Hoof trimming 
chute, trimming discs and 
knives, blocks, adhesives, 
books and wraps.  
www.rlscanada.ca or 
phone 780-898-3752. 

Custom Heifer Raising, 
our health and feeding 
programs are giving us 
good results. References 
available. 
Phone Hank Overeem 
403-783-1270. 

Bricon Safety Grooving 
Ltd. Concrete grooving, 
planning, scarifying. 
Providing traction for a 
safer more productive 
environment. 
Phone 1-800-590-4403 or 
204-981-5057. 

services
cont’d

Production Update
Source: Jonathan Ntoni, Policy Analyst 

Production in Alberta remains strong and at 
record high volumes when compared year over 
year. Alberta started off in August 2016 at 
slightly over two million litres per day and this 
kept declining until we hit a seasonal bottom 
of 1.92 million litres per day in October 2016. 
Our production in December was 1.95 million 
litres per day at a BF density of 4.13 kg/hL. 
On average, Alberta has seen a +2.5% growth 
year-over-year from August 2016 to December 
2016. The production trend going forward is 
projected to be similar to that  of the 2015-16 
dairy year which saw a total production of 
over 725 million litres of milk. 

Butterfat density trend on the other hand 
behaved a bit abnormally in November 2016 
which usually is the peak in the dairy year. 
Average BF densities peaked in October at 
4.15 kg/hL and decreased to lower than the 
previous dairy year’s average before bumping 
up again to 4.13 (i.e., the expected trend) in 
December 2016.

Alberta’s cumulative quota position (CQP) is 
dropping at a very rapid rate due to the 
persistent growth in BF demand and this is 
refl ected in the CDC’s quota issuance rate. 
Alberta’s CQP was at -2.44% in November 
and is projected to drop further to -3.05% in 
December. 

As a reminder, the Alberta Milk Board has 
approved 1.5% quota increase (and one 

incentive day) for January and another + 2% 
increase in quota on February 1, 2017. 

Producers are currently at about 5.6 days 
behind in fi lling their quota and are therefore 
encouraged to produce more milk to meet the 
strong demand. 

Spring Producer 
Meetings

South Region
Tuesday, April 4
Coast Lethbridge Hotel & Conference Centre
526 Mayor Magrath Drive South
Lethbridge, AB

Central Region
Wednesday, April 5 
Black Knight Inn, 2929 50 Avenue
Red Deer, AB

North Region
Thursday, April 6
Barrhead Neighborhood Inn – 6011 49 Street
Barrhead, AB

Friday, April 7
Executive Royal Inn, 8450 Sparrow Drive
Nisku, AB


