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our mission
“Alberta Milk leads Alberta’s dairy industry. We 
support the effective operation and advocacy 
of the supply management system in a vibrant, 
sustainable and market-focused industry.”

Chairman’s Message
Source: Albert Kamps, Chairman

In many years of dairy farming, I have worked 
with thousands of cows. They have ranged 
from show cattle, to ugly pets, to 
uncooperative pests, high-producing and 
profitable, to those better suited for the beef 
industry. Some stood out early in life, and 
some weren’t recognized for their potential 
until later. Looking back, I wish I had utilized 
some of the outstanding cows better, perhaps 
through embryo transfer, keeping some of their 
bull calves, or sending them to a show herd.
 
In comparison, there is a pool of dairy farmers 
and dairy farm workers that will also have 
differing skills to offer within the industry. 
Some will be excellent dairy producers, 
possessing leadership skills that can and 
should be used and developed. I bring this up 
because we need producers, to not only run 
their own dairy farms, but also contribute to 
running the industry. Over the next three years, 
there will be seven of the 11 current board 
members facing a mandatory step down. Even 
without a mandatory term limit for delegates, 
there has been a natural turnover, creating a 
good opportunity for a cross-section of the 
dairy sector to be represented. Therefore, I’m 
challenging current delegates to challenge 
themselves to run for these vacancies. In 
addition, I’m asking all producers to consider 
running for delegate positions, even when 
there is an incumbent. We need producers to 
come forward and offer their skills. 

A delegate’s time commitment will vary 
depending on the number of committees they 

volunteer for. As a minimum, delegates will 
have six days of off-farm time commitment, 
assuming they already attend the spring and fall 
producer meetings and AGM. We learn from 
every delegate – and every delegate learns – as 
they assume the duties of serving the industry. 

Alberta Milk also provides training 
opportunities for producers to learn more about 
assuming a leadership role in the industry. Every 
two years, we operate the Next Generation 
forum, where young farmers with potential 
leadership skills explore that role and learn 
more about the industry. Starting this year, we 
are also working with our counterparts in British 
Columbia, Saskatchewan, Manitoba, as well as 
CanWest DHI, in offering the Future Leaders 
Forum, focused on leadership development. It’s 
part of Alberta Milk’s commitment to effective 
leadership, and we encourage those interested to 
attend. 

The roles, attributes and requirements of a 
delegate were outlined during the spring 
producer meetings. The requirements and role of 
a delegate are also defined in the Alberta Milk 
Plan Regulation. While nominations aren’t due 
till September 15, you can get information 
needed to be nominated at anytime. If you don’t 
feel qualified, or just can’t make the 
commitment, take a look at your dairy 
neighbours, and encourage them to run. 
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Board Report 
Source: Mike Southwood, General Manager

The Board of Directors held a meeting from 
March 23-24, 2016. As is usual for the March 
board meeting, the mid-year summary of 
operations, financial report, and the start of the 
planning process for the next fiscal period were 
the focus of the meeting.

Mid-Year Summary of 
Operations
The mid-year review provides a detailed outline 
of the activities of Alberta Milk for the first six 
months of the fiscal period, as measured against 
the business plan. There has been a substantial 
increase in activity related to on-farm safety and 
labour relations due to the Enhanced Protection 
for Farm and Ranch Workers Act. The P10 
negotiations on a new ingredient strategy have 
also taken more time and resources than 
originally planned, as has the work we are doing 
toward a more collaborative approach to 
marketing within the new national strategy. The 
organization is also focused on developing, 
testing and implementing the new milk 
marketing system. The new system will bring 
enhanced features for how we are able to 
administer quota management, producer, 
processor, and hauler services, such as an 
electronic quota exchange for producers and 
web-based milk ordering for processors.

Second Quarter Financial 
Statements
The Statement of Revenue and Expenses, ending 
January 31, 2016, and the Schedule of 
Forecasted Revenue and Expenses, ending July 
31, 2016, were reviewed. The Finance 
Committee reviewed the mid-year financial 
reports in detail before being presented to the 
board. The following budget adjustments were 
noted. There is an over expenditure in IT due to 
the progress of National IT Aggregation project, 
that will lead us to the new milk marketing 
system. While there is an over expenditure in 
this fiscal period, the overall project remains 
within the project budget that has been 
developed over the period of this initiative. 
There is also an over expenditure in 
communications due to an unbudgeted website 
redesign project that was recommended through 
the communications audit done last year. An 
under expenditure is being realized in the 

marketing and nutrition education budget due to 
the changes in the Strategic Milk Alliance and 
Milk West, as Alberta Milk and the industry look 
to consolidate with the new national marketing 
strategy.

2016-17 Business Planning
The first step in the development of the 2016-17 
Business Plan was initiated and the board 
determined the following issues need to have 
increased consideration during business plan 
development: the need to find a solution to the 
lack of processing related to the use of skim 
milk, working with the AgCoalition on 
regulations related to farm safety and labour 
relations, and the development of and hosting of 
farm safety producer resources and workshops. 

Organic Incentive Days
The Organic Milk Working Group met on 
February 25, 2016, and requested the board 
consider issuing incentive days for the months of 
May – August 2016. Based on current and 
previous demand for organic milk, five incentive 
days for organic were issued from May to 
August. This is down from the ten days that are 
currently in place.
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May 17, 2016
4:30 p.m.

credit transfers

May 24, 2016
4:30 p.m.

deadlines
quota exchange

private transfers 

wanted
Alberta Prime Beef 
buying all classes of 
Holstein steers and cows. 
Willing to trade Holstein 
heifers for your steers.
Trucking available. 
Picture Butte, Alberta. 
Contact:
Andy Houweling
     403-308-8700
Clint deLeeuw
     403-634-4630
Brad deLeeuw
     403-382-7362
Office	 403-732-5644
Fax 403-732-4387

Bull calves up to 500 lbs 
and heifers up to 200 lbs. 
Phone Garret at 
403-380-0124.

Used white calf hutches. 
Phone 403-634-3971.

Used hoof trimming chute. 
Phone	403-485-3515.

2016 Spring Producer 
Meetings
Source: Mike Southwood, General Manager

The 2016 spring producer meetings, held April 
5-8, were very well-attended with approximately 
393 participants. This is the highest turn-out we 
have experienced for our spring meetings, 
compared to the last three years. About 215 of 
the 532 farms, or 40 per cent, were represented. 
Updates were provided on trade, Dairy Farmers 
of Canada activities, P10 negotiations on a 
national ingredients strategy, farm safety, and 
the industry update that covers the activities of 
Alberta Milk.

One of the main points of interest is related to 
the increasing downward pressure on the 
producer blend price. Details explained how the 
price for milk sold for fluid and industrial 
classes are set. While both the fluid and 
industrial price increased on February 1 by 2.2 
per cent, where milk is used and how the 
industrial support price was applied, had a 
significant bearing on the February milk price. 
The support price for skim milk powder was 
actually reduced by 30 per cent, whereas the 
support price for butter increased by over 5 per 
cent. The CDC decision leading to that change 
was a reflection of the market demand. The 
demand for skim milk and solids non-fat is not 
growing anywhere near the rate as the demand 
for butterfat. Due to the large change in price for 
skim milk powder, an inventory adjustment was 
required in February. Without the SMP inventory 
adjustment, the blend return for February would 
have been $79.59 as compared to $75.23 – so an 
impact of $4.36/hl.

To help engage more producers in the 
discussions, two questions – one on Alberta 
Milk’s level of involvement in farm safety 
training and one on the national ingredients 

strategy – were used in a smaller roundtable 
discussion format. 

Here is a general summary of the feedback 
received from these roundtable discussions:

1. Should Alberta Milk develop 
workshops on farm safety 
to help farms develop a farm 
safety plan?
Generally, there was support for Alberta Milk to 
provide resource materials, such as a dairy farm 
safety template on how to develop a farm safety 
plan. It was felt possible to provide this template 
based on the pilot project that was completed 
with the support of Alberta Agriculture and 
Forestry. 

If workshops are provided, they should be 
supported by the provincial government since 
we need to ensure there is no duplication with 
what Alberta Agriculture and Forestry is doing 
and they should be practical in delivery (i.e., on 
farm).

2. What is the most 
important feature of the 
Ingredients Strategy?
Staying united as producers, support for supply 
management with proper border controls, and 
being more competitive with ingredients to 
maintain market share, were the key messages 
provided. 

There was a lot of concern raised over the 
treatment of diafiltered milk coming into 
Canada, especially how what is classified by 
Canadian Border Services Agency is different 
than how it is used in the plant and classified by 
the CFIA. This must be corrected.  

With strong attendance, good dialogue and 
feedback, the spring meetings were very 
productive.   
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for
sale
Top quality, registered 
Holstein bulls from very 
high-producing dams and 
the most popular sires. 
Phone	403-227-2142.	

Breeding age Holstein 
bulls. VG + EX dams, 
some over 300 BCA. 
Semen tested and 
guaranteed. Phone Heini 
at	403-704-5716	or	
Markus	at	403-783-0442.	

Milking Registered 
Heifers and Breeding Age 
Registered Bulls for sale 
all the time. Only top sires 
used. 
Phone	780-387-5398	or	
780-387-8128.	

Holstein heifers, fresh or 
springing. 
Phone	403-330-9558. 

Breeding age Jersey bulls. 
Dams many generations. 
VG, EX + high LPI. Make 
Holstein heifers easy to 
freshen. Rochester, AB. 
Phone	780-698-2267.		

Breeding age bulls 
available from top 
sires with high LPI and 
production. Tested for 
semen, Leukosis and 
BVD. Also, milking heifers 
and embryo’s available. 
Phone	403-315-4536. 

Fresh, springing & open 
heifers for sale. 
Phone	403-556-0842.	

2nd Cut Alfalfa 23.5%, no 
Rain and 3rd Cut Alfalfa 
hay, 24.9% protein. No 
Rain
Phone	403-315-4536.	

15 tonne Meridian feedbin 
with auger boot.  
Phone 780-696-2016 or 
780-621-7710.	

Breakfast on the 
Dairy Farm on June 18 
Source: East of Olds Dairy Club
 
On June 18, Yff Dairy, located between 
Penhold and Innisfail, will be the site of the 
fourth annual Breakfast on the Dairy Farm. 
The event is organized by East of Olds Dairy 
Club, the Southern Alberta Holstein Club and 
Alberta Milk, and is geared towards consumers 
who want to see where their food comes from 
and what an average family farm looks like. 
 
From 8 a.m. to noon, the public will get to 
enjoy a healthy breakfast and participate in 
many activities for the whole family including 
barn tours, cow milking and a photo 
opportunity with Molly, the Holstein cow 
figurine. 
  
If you’d like to know more about attending the 
event, check out the Facebook page by 
searching “Breakfast on the Dairy Farm”, go 
to albertamilk.com, or call 877-361-1231 for 
more details. 

If your dairy farm or a club is considering 
hosting a Breakfast on the Dairy Farm event in 
the future, you are invited to sign up as a 
volunteer to experience it and see if it is 
something you would like to pursue. For 
details, follow-up with the East of Olds Dairy 
Club at eodairyf@live.ca.
 
A huge thank you to the Ijff family for opening 
up their farm!

Planning a Breakfast 
on the Dairy Farm
Source: Erin Jordan, Corporate Communications 
Coordinator

Are you interested in planning a farm event 
under the Breakfast on the Dairy (BOTDF) 
Farm name? We are working on formalizing 
the process for farms hosting an event under 
the BOTDF brand. Stay tuned for more 
information in the coming months. In the 
meantime, here are some commonly asked 
questions about hosting this type of event:

When does Alberta Milk start planning my 
event? Alberta Milk will support you and your 
planning committee with a small cash grant to 
help cover some costs as well as 
communications support, but this event 
requires a planning committee organized by 
the hosting community association or farm. 

When should I start planning a BOTDF 
event? Start planning early; 6 months is an 
approximate time to begin deciding where the 
event will be held, budget, meal-planning and 
what activities you can offer. Albert Milk will 
also need notice on whether you need our tent, 
mascot Moonique, and/or signage. It’s 
recommended that you seek local sponsors – 
feed companies, banks, equipment dealers – to 
maximize the potential of your event.

Can I plan this event on my own and at my 
farm? A planning committee is necessary for 
organizing an event, as there are many tasks to 
fulfill; Alberta Milk is not directly involved in 
the planning aspects of the event. For example, 
seeking out catering options and finding a 
suitable farm to be toured is for the planning 
committee to accomplish. Gathering a 
committee is the best way to ensure a 
successful event. 

How can Alberta Milk support my planning 
committee? Alberta Milk is happy to offer 
support in the form of communications to 
attract attention to the event. These will be 
followed through with an agreed upon 
communication plan to discuss what is 
appropriate and necessary. Again, tents, 
Moonique and signage can also be arranged 
for the event. Finally, Alberta Milk will be 
happy to support the event through a small 
cash grant.
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What about tags for calves that will be sold 
into the beef industry? Currently and after 
September 1, 2017, you can use either the 
NLID tag set or the CCIA RFID button, with 
or without your own herd management tag, on 
any calves born of the dairy industry that will 
not enter the dairy system (this could include 
bull, steer or heifer calves).

Do I have to register my cattle to use the 
NLID tags? No, anyone with dairy cattle can 
use the NLID tag sets.

I have my own herd management number 
system, can I use a specific tag start 
number? 
Yes, contact NLID to discuss how to order the 
tag sets to start with a specific number 
sequence.

How to Order? Tag ordering is available in 
three methods. You can order tags:

• Online through your Holstein Canada web 
account
• By calling NLID at 1-877-771-6543
• By printing and completing the NLID 
order form and mail/fax it to NLID. The 
order form has been posted on our  
member’s only site. 

for sale 
cont’d
Knight 3450 Reel Auggie 
feedwagon and Westfalia 
leg transponders.  
Phone	403-330-9558.	

4 Westfalia Surge 
computer feeders $500 
each or best offer. 
Phone 403-641-2404 ext 
342 or 311. 

2000 gallon Universal milk 
tank. 
Phone	403-729-3450. 

Rotomix stationary feed 
mixer. New bottoms and 
new paint. 
Phone	780-275-0607. 

Bricon Safety Grooving 
Ltd. Concrete grooving, 
planning, scarifying. 
Providing traction for a 
safer more productive 
environment. Phone 
1-800-590-4403	or
204-981-5057.	

Find out about the 
Jersey Breed on 
JerseyWest’s website at 
jerseycanada.com/
jerseywest. 
 
Western Canadian 
Classic -Team Alberta. 
This youth show 
rotates amongst the 
4 western provinces 
with competitions and 
fun activities for youth 
age 12-21. Phone Lexi 
Wright	at	403-862-5600	
or Sue Crest at 780-
675-4643.

services 
 

proAction Traceability 
– Animal Identification
Source: Jodi Flaig, Industry Development Coordinator

The introduction of the proAction Traceability 
module has generated many producer 
questions on the requirements for animal 
identification, premises identification and 
animal movement reporting. Here are the 
answers to some of the common questions 
received on animal identification:

What tags am I supposed to use? The NILD 
tag sets (the white ones) are to be used on any 
cattle born of the dairy industry that will 
remain part of the dairy industry. There are 
various tag options and here are a few:

When do I have to start tagging with NLID 
tags? To meet the proAction Traceability 
requirements beginning September 1, 2017, 
any calves, female or male, born of the dairy 
industry  that will stay in the dairy industry, 
must be tagged with the NLID tag set. The 
two-year implementation phase that began on 
September 1, 2015, has been designed to allow 
producers time to adapt gradually.

Should I replace all the CCIA RFID tags 
(the yellow ones) in my cows/bulls? No, 
dairy animals tagged with a CCIA RFID 
button will be grandfathered into proAction. It 
is illegal to cut out any approved RFID tag, 
whether it is a CCIA or NLID RFID tag.

2016 Census of 
Agriculture Coming Up 
in May
Source: Erin Jordan, Corporate Communications 
Coordinator

The national Census of Agriculture occurs 
every five years and is coming up in early May 
2016. With directions from a letter that should 
have been sent to all producers, it can be 
completed online. The census data, scheduled 
for May 2017 release, is a tool for monitoring 
market research trends and advancing policy 
development, amongst a variety of other 
purposes. 

Visit the Stats Canada Census of Agriculture 
site for more information: http://www.statcan.
gc.ca/eng/ca2016
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Dairy Production Statistics

Listed below are the Class 5 prices calculated by the 
Canadian Dairy Commission.

Average Milk Prices

Month TPQ	$/hL
Mar 2016 79.71
Feb 75.23
Jan 79.60
Dec 82.96
Nov 83.08
Oct 80.03
Sep 77.65
Aug 76.79
July 79.76
Jun 80.36
May 80.94
April 78.24

Producer Pool 
Additions/Deductions

March 2016

Additions
 ($)

Deductions
($)

Audit Adjustment 0.00 45,622.34

Bulk Tank Callibration 0.00 4,615..00

Discarded 34,915.67       17,702.57

PLR 0.00     162,717.39

Interest 6,497.90 444.88

Metering 62,825.08 0.00

Organic 97,796.75 0.00

Trucking 0.00 0.00

Violations 22,338.98 0.00

Average	Deductions	
per Kg Total Solids ($0.0028)

Class 5 Prices ($kg) 
May 2016

Milk Class Butterfat Protein Other Solids

Class 5a 6.4229 5.2921 0.1507

Class 5b 6.4229 1.6871 1.6871

Class 5c 3.4785 1.3395 1.3395

Class 5d contract by contract price

Class 4m contract by contract price

Provincial Average Components 
March 2016

Butterfat  4.0155 kg/hl

Protein   3.3103kg/hl

Other Solids  5.7586 kg/hl

2015-16 Quota Exchange and 
Credit Deadlines

Quota Transfer 
Deadline Date

Credit Transfer 
Deadline Date Effective Date

May 17, 2016 May 24, 2016 June 1, 2016

June 16, 2016 June 23, 2016 July 1, 2016

July 18, 2016 July 25, 2016 Aug. 1, 2016

Aug. 17, 2016 Aug. 24, 2016 Sep. 1, 2016

Sep. 16, 2016 Sep. 23, 2016 Oct. 1, 2016

Oct. 17, 2016 Oct. 24, 2016 Nov. 1. 2016

Provincial Milk Quality Averages

Month Bacteria	
Average (IBC)

Somatic	Cell	
Count (SCC)

Mar. 2016 17,596 185,980
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Dairy Production Statistics

Underproduction Credit Transfers

Month Kg Price$/
eligible kg

Apr 2016 70,836.79 $9.22

Mar 91,601.49 $10.43

Feb 90,317.99 $9.62

Jan 97,910.00 $9.18

Dec 84,868.62 $8.22

Nov 76,687.50 $7.64

Oct 102,022.00 $6.65

Sep 80,458.70 $6.78

Aug 61,309.40 $7.66

Jul 69,526.20 $8.45

Jun 70,222.29 $8.87

May 74,301.01 $9.06

Apr 79,111.96 $9.58

Quota Exchange
Daily Production Quota

Total Transferred Clearing	Price/kg

May 2016 133.50 $38,555

Apr 106.83 $38,550

Mar 93.62 $38,850

Feb 75.06 $38,000

Jan 126.39 $37,275

Dec 94.00 $36,450

Nov 117.53 $35,650

Oct 119.08 $35,000

Sep 47.75 $35,900

Aug 35.65 $36,825

Jul 105.72 $37,885

Jun 75.82 $38,400

May 117.47 $38,335

Quota and Milk Production Summary (BF kg)

Month February March April May June
Status Official Pre-Pooling Projected Projected Projected

Alberta

Butterfat	Production	(kg/day)	 80,210 81,266 81,912 80,947 80,075
Producer	Quota	(kg/day) 77,495 78,076 79,936 80,136 80,236
Provincial	Quota	(kg/day) 79,669 78,920 79,856 78,614 78,445

Producer	Position	(Days) -4.52 -3.22 -2.46 -2.14 -2.20

Provincial	Position	(Days) -5.68 -4.81 -3.98 -3.12 -2.51
Cumulative Position (%) -1.60% -1.34% -1.12% -0.86% -0.69%
Penalty (kg) 0 0 0 0 0

Western Milk Pool

Butterfat	Production	(kg/day) 227,808 228,493 228,747 226,299 223,693
Pool	Quota	(kg/day) 226,366 224,237 226,896 223,369 222,888
Cumulative Position (%)* -1.41% -1.24% -1.17% -1.05% -1.02%
Penalty (kg) 0 0 0 0 0

*The Western Milk Pool’s (WMP’s) limits on production are +0.50% and -1.50% of the WMP’s rolling 12-month quota.
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Countryside Dairy Sales 
Dairy cattle & quota sales. 
Bred & springing heifers 
available. 
Andrew	403-348-9358	or	
Harry	403-783-1274. 

Business plans, Succession 
plans, New Entrant plans 
and Growing Forward 
applications of all types. 
Refinancing proposals and 
lender negotiations. Art 
Lange PAg CAFA, 10 yrs 
exp. Phone 780-467-6040, 
art@ajlconsulting.ca,	www.
ajlconsulting.ca 

AMBER ENVIROSERVICES 
provides soil and 
groundwater monitoring 
of liquid manure storage 
lagoons to fulfill NRCB 
requirements for leakage 
detection. For a free quote 
to collect water samples and 
prepare Indicator Report. 
Phone Alfredo at 403-999-
2623 or email alfredo@
amberenviro.com;	
www.amberenviro.com.	

Wild Rose Hoof Care Ltd. 
Christoph, a Dairyland 
graduate hoof trimmer, offers 
precision hoof trimming and 
smooth cattle handling. 
Phone	403-872-4105.	

Alberta Holstein Association 
www.albertaholstein.ca 
for industry news, upcoming 
events, movies, show results 
and more!

Hoof care supplies and 
equipment. Hoof trimming 
chute, trimming discs and 
knives, blocks, adhesives, 
books and wraps.  
www.rlscanada.ca	or	
phone	780-898-3752.	

Custom Heifer Raising, our 
health and feeding programs 
are giving us good results. 
References available. 
Phone Hank Overeem 
403-783-1270. 

services
cont’d

University of Alberta 
Calf Conference

Mark your calendars! 
The University of Alberta will be holding a 
Calf Conference on June 8, 2016. The event 
will be held at the Dairy Research and 
Technology Centre in Edmonton from 10 
a.m.-3 p.m. 

All members of the dairy industry are invited 
– producers, veterinarians, nutritionists and 
consultants! 

The event will include tours of the Dairy 
Research and Technology Centre and Calf 
Facility, a workshop for automated calf feeders 
and talks from industry experts. 

Conference Agenda
10 – 11:45 a.m.  Tours, Student Posters   
 – Tour the calf facility and dairy barn,  
 poster session with students 

10:30 – 11:30 a.m. Workshop* – How to be   
 successful with automated calf   
 feeders – Jan Ziemerink, Foerster-   
 Technik  *limited space available; when  
  registering please note if you   
  are attending this workshop

11:45 a.m.  Lunch provided

12:30 p.m.  Welcome – Dr. Masahito   
 Oba, University of Alberta 

12:35 – 1:25 p.m. Early life nutrition for   
 growth, health and future production  
 – Dr. Jim Drackley, University of   
 Illinois 

Alberta Open Farm 
Days -Register Now
Source: Erin Jordan, Corporate Communications 
Coordinator

Open Farm Days, organized by the Government 
of Alberta, will be held on the weekend of 
August 20 – 21. On the Sunday, farmers are 
invited to open up their farms to the public, to 
engage them in the provincial agricultural 
industry. Registration is open until May 31, 
2016. 

All details can be found at the following website: 
http://albertafarmdays.com/

Registration can be found here (scroll down): 
http://albertafarmdays.com/host-farms-2016/

1:25 – 2:15 p.m.   Practical aspects of   
 automated calf feeding and health   
 related issues with automated feeding  
 – Dr. Bob James, Virginia Tech
2:15 – 2:55 p.m.  Dietary factors influencing  
 calf gut development – Dr. Michael  
 Steele, University of Alberta
2:55 – 3 p.m.  Closing Remarks – Dr.   
 Divakar Ambrose, Alberta    
 Agriculture and Forestry 

The conference is free to attend, however to 
help us plan lunch and seating, pre-registration 
is required by May 27, 2016. 

For more information about the event or to 
register, please visit www.drtc.ualberta.ca and 
follow the link or contact Jennifer Haisan 
through e-mail: drtc@ualberta.ca or phone: 
780-686-2793.


