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our mission
“Alberta Milk leads Alberta’s dairy industry. We 
support the effective operation and advocacy 
of the supply management system in a vibrant, 
sustainable and market-focused industry.”

Mid-Year Update
Source: Mike Southwood, General Manager

The first day of spring has just passed. Farmers 
will soon be busy with cropping and other 
activities that take your attention as winter ends. 
Many of those normal activities will be easier 
this year as we have enjoyed one of the mildest 
winters many of us can remember. This is also 
the time of year when our organization takes an 
in-depth review of our accomplishments during 
the first half of the year. While we of course 
monitor our activities in achieving our business 
plan on a monthly basis, as the end of January is 
the mid-way point in our fiscal period, we 
purposely pause to reflect on what has been 
done and what adjustments we may have to 
make.

The National Ingredients Strategy negotiations, 
and the new farm safety legislation in Alberta, 
have taken a considerable amount of extra 
resources. We will continue to commit our time 
and energy to these very critical topics.

Another one of our strategic priorities has been 
to collaborate in a greater number of marketing 
and nutrition education activities. We have 
worked with our western affiliates through Milk 
West on a number of marketing initiatives, and 
we have combined our efforts with Milk West 
and Dairy Farmers of Canada (DFC), on the 
fluid milk campaign that reaches across all of 
English-speaking Canada. Our focus is to 
enhance and leverage the funds we collect for 
these activities. Changes at DFC are bringing a 
new strategic framework to the marketing 
programs.  While the details are still being 
developed in preparation to present to the DFC 
delegate body, the Board feels that we need to 

work with DFC and the other milk boards to 
maximize the opportunity to grow the market. 
Effective July 31, 2016, Alberta Milk intends to 
consolidate our fluid milk marketing and 
nutrition activities with DFC. Before making a 
final decision, management will consult with 
DFC in determining how funding should be 
allocated between national and regional/
provincial programs. Until then, Alberta Milk 
will honor all existing commitments to SMA 
and Milk West. 

The recommendations of the communications 
audit that we completed last year are being acted 
upon. A new website is being developed, that 
will combine the corporate and marketing 
experiences, so that producers and consumers 
can have the same online experience. 

The new quota management system is nearing 
completion and it’s in the testing phase, set for 
launching on August 1. The system will feature 
an online quota exchange, enabling producers to 
enter bids to buy and sell quota electronically.

With the demand for butterfat reaching new 
limits, the industry must address the lack of 
processing for solids in Canada. Increased 
emphasis will be required to address this 
dynamic. There must be processor investment in 
order to rectify this issue.

Let’s talk more about these and other activities 
at the spring meetings – I look forward to it.
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The 2016 Western 
Canadian Dairy 
Seminar in Review
Source: Dr. Dave Christensen and Alberta Milk staff 

Issues, Analysis, Solutions was the theme of the 
28th annual Western Canadian Dairy Seminar 
(WCDS). In total, 889 attendees registered for 
the seminar. There were 30 speakers, 99 
sponsoring organizations and 81 advertisers, all 
contributing to the outstanding information 
package. The pre-conference program included 
a workshop on cow comfort, with emphasis on 
how facilities and management changes can 
benefit cows. 

European dairy industry 
Nils den Besten, of the Netherlands, 
summarized Europe’s experiences. Farm gate 
price fluctuations have affected margins with a 
25 per cent reduction in milk price since 2014. A 
major point in the presentation was the need for 
strong producer organizations to maintain 
producer influence in the market.

Anti-microbial Resistance (AMR)
Tim McAllister, of Agriculture and Agrifood 
Canada, noted that AMR was a natural 
occurrence and that prudent use of antibiotics 
reduced the risk of resistance, and that 
antibiotics were not a substitute for good 
management practices. 

Nutrition
The following was reviewed: silage-making 
practices, a refinement of methods for evaluating 
NDF contribution to production, an update on 
protein and amino acid need of the close-up cow 
and identification of trace mineral status. 

It was suggested that a body condition score of 
3.0 was desirable at calving, together with 
strategies to minimize weight loss in early 
lactation. The relation between rumination time 
and animal health was suggested as an indicator 
of oncoming health problems.

Animal Care 
Providing suitable animal care and maintaining 
public awareness of industry welfare standards 
was covered. Elimination of tail docking, use of 
pain control in dehorning and castration, and 
restricted use of electric prods were emphasized. 
Saputo presented on consumer reaction to 
unsuitable on-farm practices. 

Animal Health
Topics included control of digital dermatitis 
through sanitation and footbath use. Health 
aspects were included in many of the nutrition, 
welfare and management presentations. The 
comprehensive information that is available 
from robotic and parlour milking systems, and 
the challenge of integrating and interpreting this 
information applies to animal health.

Student Research Competition
Four post-secondary students were selected by 
producers to present their dairy-related research 
results in 12 minutes. The topics included 
Johne’s disease, digital dermatitis, milk feeding 
level and calf metabolism, and corn and barley 
silage cultivar evaluation. 

For further information on speakers and topics, 
see the program at http://www.wcds.ca.

The 2017 WCDS will be held from 
March 7 -10 in Red Deer. It is the premier dairy 
extension event, presenting well-interpreted and 
current research for producers and industry.  
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Tours Help Farmers 
Tell Their Stories at 
WCDS
Source: Erin Jordan, Corporate Communications 
Coordinator

The Western Canadian Dairy Seminar pre-
conference farm tours were a great precursor to 
the animal health and welfare sessions in the 
following days, where the common theme was 
sharing our stories, for the purpose of building 
consumer trust and operating sustainably. Not 
just one, but three family farms, graciously 
opened up their property to curious sales reps 
and fellow farmers. 

At 10 a.m., the group set out for Jonesa Farms, 
near Lacombe and owned by the Tenbrinke and 
Gappy families, where the main features were 
robotic flushing and sand reclamation systems. 

Within just a few years, the families have 
switched from broiler farming to successfully 
dairying with 200 cows onsite. 

After lunch, it was on to Poly-C Farms, near 
Ponoka and owned by the Haagsma family, 
where a Boumatic co-pulsation milking system 
and Storti self-loading feed wagon impressed 
tour participants.

Finally, the tour group visited the Doornenbal 
Farm, also near Ponoka. The Doornenbals’ 
newly-built barn, equipped with a Lely robotic 
feeder and milking systems, is a symbol of 
resilience due to a barn fire in 2014. 

By 4 p.m., three different stories, from three 
different farms, had been told. However, the 
commonalities stood out the most – the desire to 
produce quality milk, with care and 
sustainability in mind. 

Erik Yjff, Pieter Yjff and Allan Child at Poly-C Farms

Milk hauler visiting Jonesa Farms during the tour

Peter Doornenbal operating a robotic feeder 
with his phone.
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Top quality, registered 
Holstein bulls from very 
high-producing dams 
and the most popular 
sires. 
Phone 403-227-2142. 

Breeding age Holstein 
bulls. VG + EX dams, 
some over 300 BCA. 
Semen tested and 
guaranteed. Phone 
Heini at 403-704-5716 
or Markus at 403-783-
0442. 

Milking Registered 
Heifers and Breeding 
Age Registered Bulls for 
sale all the time. Only 
top sires used.  Phone 
780-387-5398 or 780-
387-8128.

Holstein heifers, fresh or 
springing. 
Phone 403-330-9558.

Breeding age Jersey 
bulls. Dams many 
generations VG, EX + 
high LPI. Make Holstein 
heifers easy to freshen. 
Rochester, AB. 
Phone 780-698-2267. 

Breeding age bulls 
available from top 
sires with high LPI and 
production. Semen 
tested for leukosis and 
BVD. Also, milking 
heifers and embryos 
available. 
Phone 403-315-4536.

Fresh, springing and 
open heifers for sale. 
Phone 403-556-0842.

Bulls from popular AI 
sires and registered 
Holstein cows. Scoring 
VG and EX. Also fresh 
heifers. Phone Tim 
780-387-8128 or Arjan 
780-387-8129.

Third cut hay, 3’ x4’ 
bales. 
Phone 403-330-5769.

for
sale

University of Alberta 
Calf Conference

Mark your calendars! 
The University of Alberta will be holding a 
Calf Conference on June 8, 2016. The event 
will be held at the Dairy Research and 
Technology Centre in Edmonton from 10 
a.m.-3 p.m. 

All members of the dairy industry are invited 
– producers, veterinarians, nutritionists and 
consultants! 

The event will include tours of the Dairy 
Research and Technology Centre and Calf 
Facility, a workshop for automated calf feeders 
and talks from industry experts. 

Conference Agenda
10 – 11:45 a.m.  Tours, Student Posters   
 – Tour the calf facility and dairy barn,  
 poster session with students 

10:30 – 11:30 a.m. Workshop* – How to be   
 successful with automated calf   
 feeders – Jan Ziemerink, Foerster-   
 Technik  
 *limited space available; when   
 registering please note if you are   
 attending this workshop

11:45 a.m.  Lunch provided

12:30 p.m.  Welcome – Dr. Masahito   
 Oba, University of Alberta 

12:35 – 1:25 p.m. Early life nutrition for   
 growth, health and future production  
 – Dr. Jim Drackley, University of   
 Illinois 
1:25 – 2:15 p.m.   Practical aspects of   
 automated calf feeding and health   
 related issues with automated feeding  
 – Dr. Bob James, Virginia Tech
2:15 – 2:55 p.m.  Dietary factors influencing  
 calf gut development – Dr. Michael  
 Steele, University of Alberta
2:55 – 3 p.m.  Closing Remarks – Dr.   
 Divakar Ambrose, Alberta    
 Agriculture and Forestry 

The conference is free to attend, however to 
help us plan lunch and seating, pre-registration 
is required by May 27, 2016. 

For more information about the event or to 
register, please visit www.drtc.ualberta.ca and 
follow the Calf Conference link or contact 
Jennifer Haisan through e-mail: drtc@ualberta.
ca or phone: 780-686-2793.

2016 Spring Producer 
Meetings

April 5: Coast Hotel, Lethbridge
April 6: Black Knight Inn, Red Deer
April 7: Neighborhood Inn, Barrhead
April 8: Executive Royal Inn, Leduc

proAction® –
Resources Refresher
Source: Mike Slomp, Manager of Industry and Member 
Services

What is proAction®?
To offer the best milk every day, Canadian 
dairy farmers have excellent standards and 
practices. Dairy Farmers of Canada and 
members initiated the development of 
proAction to show how farmers responsibly 
produce milk. 

 y With proAction®, farmers offer proof to 
customers that they work to:

• ensure milk quality and safety, 
• continually improve animal health and  
 welfare
• as well as environmental stewardship.

 y We are moving from a world where we 
make claims, to one where we must show 
continuous improvement and transparency. 
 y Consumers, retailers and processors are 

asking for proof of responsible practices. 

While producers are now well-acquainted with 
proAction®, refreshers are important. The 
proAction® website (https://www.dairyfarmers.
ca/proaction) is where you will find thorough 
explanations, an implementation guide, as well 
as targets and achievements for all six modules.

If you have questions, please contact Jodi Flaig, 
Industry Development Coordinator, at 780-577-
3307 or Jim Eisen, CQM Coordinator, at 
780-577-3318.
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for sale 
cont’d
Knight 3450 Reel Auggie 
feedwagon and Westfalia 
leg transponders.  
Phone 403-330-9558. 

2015 2nd cut Alfalfa hay, 
4 x 3 bales. Phone 403-
733-2122 ext. 225. 

Breeding age Holstein 
bulls from dams scored 
VG/EX/ME and sired 
by high ranking sires. 
Semen tested and delivery 
available. 
Phone 780-689-9576. 

2nd Cut Alfalfa 23.5 per 
cent, no Rain and 3rd Cut 
Alfalfa hay, 24.9 per cent 
protein. No Rain
Phone: 403-315-4536.

15 tonne Meridian feedbin 
with auger boot.  
Phone 780-696-2016 or 
780-621-7710.

4 Westfalia Surge 
computer feeders $500 
each or obo. Phone 403-
641-2404 ext 342 or 311. 

Parting out double 10 
Boumatic parlour, meters, 
receiver jars/pump/
controllers, detacher 
computer boards, ID 
system with 300 yellow 
transponders with collars, 
etc. Lots of  used parts. 
Phone 403-634-8773. 

proAction® Food 
Safety Update
Source: Jim Eisen, CQM Coordinator

The Dairy Farmers of Canada has issued an 
updated Reference Manual and Workbook for 
the Canadian Quality Milk (CQM) program. 
The revised documents can be downloaded 
from the proAction® website (www.
dairyfarmers.ca/proaction). The program is 
transitioning to the Food Safety chapter of 
proAction®. Overall, many edits have been 
made throughout the Reference Manual and 
Workbook to correct mistakes, add clarity or 
provide more information. 

The transition date for all new and revised 
requirements is April 1, 2016.

New Requirement: 
Cattle Health Declaration (Question 20): Do 
you have a Cattle Health Declaration signed 
by your veterinarian annually and the most 
recent version kept on file? 
Rationale: The National Dairy Code, Section 
31, states that no producer shall sell or offer 
for sale milk that is obtained from an animal 
that shows evidence or visible signs of disease 
transmissible to humans by milk or that 
adversely affects the quality or flavour of the 
milk. Some countries require an official 
control on dairy farms to demonstrate that 
Section 31 is being followed. The majority of 
milk in Canada is destined for the domestic 
market; however, some is exported. Because 
milk in Canada is pooled, all farms must meet 
the requirement, and the Cattle Health 
Declaration is designed to satisfy the 
requirement.

Revised Requirements:
Milk Temperature (Question 43): Is the bulk 
tank temperature recorded and checked after 
every milking for each bulk tank? 
Rationale: The requirement was revised to 
clarify that the temperature of milk in each 
bulk tank on a farm must be monitored to 
ensure that it meets temperature requirements. 
For example, if a farm has more than one bulk 
tank, the farmer must have a Record 12 for 
each tank or electronically monitor the 
temperature of the milk in each tank.

Milking Equipment Cleanliness (Question 
47): Do you regularly inspect and record the 
cleanliness of milking equipment (e.g. receiver 
jar and bulk milk tank) for each washing 
system (e.g. each CIP system and each bulk 
tank) (minimum acceptable frequency is 
monthly, weekly is recommended)? 
Rationale: Some farms have more than one 
washing system, so the requirement has been 
expanded to include a milking equipment 
sanitation record for each system. The milking 
equipment sanitation check is designed to help 
farmers identify cleaning issues early and 
prevent problems from occurring. The check is 
only effective for the system that is being 
evaluated. As a result, each washing system 
must be evaluated on a regular basis.

Water Temperature (Question 48): Do you 
check and record the temperature of the hot 
water from the tap or wash water at least 
monthly? 
Rationale: The requirement was changed from 
the option of checking the temperature of the 
pre-rinse water to the hot water from the tap. 
The best practice is to check the temperature of 
the wash water at the end of the cycle to ensure 
that adequate temperature is maintained 
throughout the wash. However, farmers can 
choose to check the temperature of the hot 
water directly from the tap, for convenience. 
The option was changed to the hot water from 
the tap because it should be easier for farmers 
to achieve and should provide enhanced value 
to checking the pre-rinse water temperature.

Wash System Evaluation (Question 51): Do 
you have each wash system evaluated annually 
by an industry professional and have the 
deficiencies been corrected? 
Rationale: The requirement has been 
expanded to include multiple wash systems. 
Some farms have more than one wash system, 
and an annual wash system analysis is required 
for each system. The wash system analysis is 
designed to ensure that the wash system is 
working effectively. The check is only 
effective for the system that is being evaluated. 
As a result, each wash system must be 
analyzed.

For more information, please contact me at 
780-577-3318 or jeisen@albertamilk.com.
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Alberta Milk 
Scholarship 
Recipients
Source: Daria Taylor, Human Resources Specialist

The Alberta Milk Scholarship was created to 
help sustain the dairy industry as it encourages 
students who study dairy or a related 
agriculture discipline. Alberta Milk invests in 
the potential of youth by offering scholarships 
that reward them for their community 
contributions and ability to build sustainability 
in the dairy industry and, at the same time, 
create self-esteem and fuel success.  

This year Alberta Milk was pleased to be able 
to offer two $1,000 Alberta Milk Scholarships. 
The recipients of the 2015-16 Scholarships are 
Maryje Bikker and Lee Morey.

Maryje Bikker is 
from Barrhead, 
AB. She is in her 
first year at 
Lakeland College 
studying Animal 
Science 
Technology. 
Maryje is actively 
involved in the 
Lakeland College 
Dairy Club, 4H, 
Western Canadian 
Classic Dairy Show and has plans to continue 
dairy farming once she has completed college.

Lee Morey`s 
family farm is in 
Rochester, AB. 
He is in his 
second year at 
Lakeland College, 
studying for his 
AgBusiness 
Diploma. Lee is 
active in 4H, 
Western Canadian 
Classic, Lakeland 
College judging 
team and was active in the student union in 
high school (both as VP and President). He 
plans on taking over the family farm and 
expanding its operations once he is done 
school. Lee is very interested in genetics and 
hopes to make an impression on the dairy 
industry through genetic improvement.

Alberta Milk offers at least one $1,000 
scholarships to a student in any year of study 
at an officially recognized post secondary 
institution. The applicants are evaluated on an 
essay about how they plan to benefit the future 
of Alberta’s dairy industry, as well as 
scholastic achievement, leadership skills, 
community involvement, 4-H, and work 
experience. Alberta Milk producer families are 
encouraged to consider supporting students 
who fit the criteria to apply for next year.
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wanted
Alberta Prime Beef 
buying all classes of 
Holstein steers and cows. 
Willing to trade Holstein 
heifers for your steers.
Trucking available. 
Picture Butte, Alberta. 
Contact:
Andy Houweling
     403-308-8700
Clint deLeeuw
     403-634-4630
Brad deLeeuw
     403-382-7362
Office	 403-732-5644
Fax 403-732-4387

Bull calves up to 500 lbs 
and heifers up to 200 lbs. 
Phone Garret at 
403-380-0124.

Extra Pickup/Dual 
Tank Policy Revision
Source: Bill Beisal, Transportation Coordinator

The Extra Pickup (EPU) policy and the Dual 
Tank policy have been revised into one policy 
and is effective as of March 1, 2016. The 
revised policy has been posted on the 
member’s only site.

With the record volumes of farm production 
now reaching two million litres per day, many 
producers have been inquiring about the cost 
of EPU versus buying a bigger tank or an 
additional tank. This decision is ultimately the 
individual producers.

In the earlier years, many producers had 
chosen to purchase a larger tank to hold their 
two days of production. Producer numbers 
have also decreased from what they were in 
the earlier years. These two factors have 
resulted in larger volumes at each individual 
farm. From a hauling perspective, these larger 
volumes have made it very difficult for haulers 
to balance and keep their loads as full as 
possible. On the plus side, if one producer fills 
a 28,000 litre trailer, it may help to keep 
hauling costs down.

There are some producers who have chosen to 
purchase a second tank the same size as their 
first, and then ship out of the two tanks. The 
benefits to this are that the hauler now has two 
smaller volumes to utilize in keeping their 
loads as full as possible. Depending on a 
producer’s location, one tank may be picked 
up each day and this eliminates any time 
restrictions for pickup, not only with the 
producer but also with the hauler. In the cases 
where this is currently happening, it’s been 
very beneficial to the producer and also 
beneficial in helping the haulers keep their 
loads full.

Policy Highlights:
 { Producers that have dual tanks will no 

longer be assessed the Yard Charge on their 
second tank.

 { EPU that are requested by a producer 
will be paid by the producer.

• If the EPU is requested for volume   
 management, a flat rate fee for each   
 EPU will apply for a minimum of two  
 months, regardless of the number of   
 EPU within the two months.
• For each EPU the yard charge and   
 volume assessment will apply.

 { EPU that are requested by Alberta Milk 
will be paid by Alberta Milk.

• This EPU is done with a producer that  
 has sufficient two day production tank  
 capacity and they don’t need an EPU.
• This EPU is done to assist the haulers in  
 keeping their loads as full as possible.
• The yard charge and flat rate assessment  
 will not apply for these EPU.
• The producer will be paid a token   
 payment for these EPU.

For any questions or concerns regarding this 
policy, please contact transportation staff.

AgCoalition Plans 
for Producer-Led 
Structure 
Source: AgCoalition Press Release, March 10, 2016

The AgCoalition is pleased to announce that 
they have formed an Industry Leadership 
Advisory Committee (ILAC); a producer-led 
group that will guide AgCoalition initiatives 
from engaging with farmer and rancher peers 
to representing their interests in the 
consultation phase of Bill 6. Read more here: 
www.albertamilk.com/news-events/2016/03/
agcoalition-formalizes-plans-producer-led-
structur/

Alberta Milk is one of 30 agriculture industry 
groups under the AgCoalition.

If you have any questions about our 
involvement and progress within the 
AgCoalition, contact Board Director Martin 
Van Diemen at 403-738-4375 or Mike Slomp, 
Manager of Industry and Member Services at 
780-577-3316. 
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New Stats Revealed 
on Gender Inequality 
in Sports Thanks 
to Fuelling Women 
Champions Initiative
Source: Sandra Da Silva of Dairy Farmers of Canada and 
Alberta Milk staff

Through a research partnership between Dairy 
Farmers of Canada and Canadian Association for 
Advancement of Women and Sport and Physical 
Activity, findings have been unveiled on the topic 
of gender inequality in Canadian athletics. A 
report, entitled Women in Sport—Fuelling a 
Lifetime of Participation is the first of its kind, 
pairing data and research from academic journals 
and peer-reviewed articles, with primary research 
obtained from national surveys and the analysis 
of four years of female sports media coverage. 
The findings reveal that there is work to be done 
to promote and encourage Canadian women’s 
participation in athletics:

• 41 per cent of girls between the ages of 
3-17 years do not participate in sport—and this 
jumps to 84 per cent in adult women;
• Only 24 per cent of all Athletic Director 
positions and 17 per cent of all head coaching 
spots in the CIS are female;
• Only 38 per cent of senior staff and 29 per 
cent of board members are female, among 
national and multi-sport organizations;
• A review of programming data from 
Canada’s primary national sports networks, 
concluding that of approximately 35,000 hours 
in programming in 2014, only 4 per cent went 
towards the coverage of women’s sports, with 
over half of that percentage due to women’s 
professional tennis coverage and the Sochi 
Olympics; 
• Only 5 per cent of the total area of top 
national print media sports coverage 
researched was dedicated to women;

• While only 24 per cent featured any 
coverage at all;
• The representation of women in sport 
commonly centres around femininity, rather 
than highlighting their athletic 
accomplishments.

Fortunately, this data brings about suggestions 
on what can be done to sustainably support 
girls and women in athletics:

• Schedule time for sport and recognize 
its importance for physical, mental, and 
social health;
• Help girls’ confidence in sport by 
focusing on fundamental movements such as 
kicking, running, jumping, and catching 
before introducing sport-specific skills;
• Encourage girls to join and continue to 
play, coach, and officiate a variety of sports 
from youth into adulthood;
• Support elite female athletes by 
attending and watching events and by 
following them on social media;
• Promote female sports news stories that 
focus on athletic skills, healthy living 
champions, accomplishments, and profiles 
positive role models;
• Encourage the “next generation” of 
female sports enthusiasts by supporting an 
environment that is diverse, welcoming, and 
fun. 

Locally, Alberta Milk has supported two 
provincial girls’ hockey tournaments in the 
Olds area using the Fuelling Women 
Champions (FWC) initiative. Banners were 
sent to the games and we provided a chocolate 
milk to each participant.

Do you know of any girls sports events in your 
community? Contact Charmaine Blatz, 
Sponsorships and Events Coordinator, at 
780-577-3328, to identify how we can offer 
support. 
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Bricon Safety Grooving 
Ltd. Concrete grooving, 
planning, scarifying. 
Providing traction for a 
safer more productive 
environment. Phone 
1-800-590-4403 or
204-981-5057. 

Find out about the 
Jersey Breed on 
JerseyWest’s website at 
jerseycanada.com/
jerseywest. 
 
Western Canadian 
Classic -Team Alberta. 
This youth show 
rotates amongst the 
4 western provinces 
with competitions and 
fun activities for youth 
age 12-21. Phone Lexi 
Wright at 403-862-5600 
or Sue Crest at 780-
675-4643.

services 
 

Promoting Nutrition 
Month 2016
Source: Chantal Marcotte, Dairy Farmers of Canada

Take a 100 Meal Journey
Dairy Farmers of Canada (DFC) was proud to 
team up with Dietitians of Canada as a sponsor 
of the 2016 Nutrition Month campaign 
throughout March.
 
This year’s slogan, Take a 100 Meal Journey: 
Make Small Changes, One Meal at a Time, 
sought to encourage the public to make small, 
realistic changes to achieve a healthier 
lifestyle. The 100-meal journey spanned one 
full month, the ideal amount of time needed to 
adopt new and lasting eating habits. An 
inspiring poster illustrating the slogan was 
developed as well as educational factsheets for 
download, where dairy products are shown in 
beautiful food photos as part of a balanced, 
healthy diet. 

The Website nutritionmonth.ca promoted 
nutritious recipes, uplifting articles and tips 
from DFC’s registered dietitians and those of 
our valued affiliated provincial dairy 
organizations: BC Dairy Association, Alberta 
Milk, SaskMilk and Dairy Farmers of 
Manitoba. To learn more about this campaign, 
tune in to our YouTube channel at https://www.
youtube.com/watch?v=Djphmo3jRBw and 
catch the entertaining video on the making of 
the poster. 

Stay informed with the Dairy 
Express
Sign up now for the Dairy Express, the 
bi-monthly newsletter published by Dairy 
Farmers of Canada. To do so, simply send an 
email to chantal.marcotte@dfc-plc.ca who will 
happily add your name to the mailing list. 

Modern Dairy Farmer 
Engaging Urbanites 
on Food, Politics and 
Sustainability
Source: Erin Jordan, Corporate Communications 
Coordinator

Jeff Nonay, of Lakeside Dairy in Legal, was 
recently featured on CTVTwo’s Alberta 
Primetime series Who Does That Job?, to 
highlight how his high-tech dairy farm 
operates on a daily basis. This isn’t the first 
time Jeff has reached urban media. He’s been 
featured on 630CHED to talk about his Really 
Cool Job, participate in a farm to fork 
roundtable, comment on trade deals and farm 
safety legislation – light and heavy topics that 
pique the interest of urbanites.  

But it’s the food scene, with several local 
restaurants offering his beef products, that 
really allows him to engage consumers, says 
Jeff. 

“Food is the connection between farms and the 
urban population…we grow food and 
consumers eat food. If restaurants can tell my 
story at the consumer level, trust is built.”

“It’s our responsibility to bring the story to 
them and tell them about their food,” he 
continues.

Jeff takes his storytelling responsibilities 
seriously; his spirit of transparency sees that 
U of A agriculture science students, 
Morinville’s Urban Ag students, and several 
elementary and junior high students, visit 
every year to learn about nutrition, animal 
health and welfare, as well environmental 
sustainability. For this, Lakeside Dairy was 
recognized with DFC’s Dairy Farm 
Sustainability Award in 2012. 

Watch here http://alberta.ctvnews.ca/who-
does-that-job to view Jeff’s spot on Who Does 
That Job?
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Dairy Production Statistics

Listed below are the Class 5 prices calculated by the 
Canadian Dairy Commission.

Average Milk Prices

Month TPQ	$/hL
Feb 2016 75.23
Jan 79.60
Dec 82.96
Nov 83.08
Oct 80.03
Sep 77.65
Aug 76.79
July 79.76
Jun 80.36
May 80.94
April 78.24
Mar 81.96

Producer Pool 
Additions/Deductions

February 2016

Additions
 ($)

Deductions
($)

Audit Adjustment 0.00 45,622.34

Bulk Tank Callibration 0.00 6,623.00

Discarded 0.00       10,323.03

PLR 0.00     166,003.33

Interest 9,109.99 238.20

Metering 59,606.39 0.00

Organic 97,796.75 0.00

Trucking 0.00 0.00

Violations 33,572.09 0.00

Average	Deductions	
per Kg Total Solids ($0.0041)

Class 5 Prices ($kg) 
April 2016

Milk Class Butterfat Protein Other Solids

Class 5a 7.2320 4.9979 0.1544

Class 5b 7.2320 1.8100 1.8100

Class 5c 3.9847 1.4471 1.4471

Class 5d contract by contract price

Class 4m contract by contract price

Provincial Average Components 
February 2016

Butterfat  4.0242 kg/hl

Protein   3.3236kg/hl

Other Solids  5.7492 kg/hl

2015-16 Quota Exchange and 
Credit Deadlines

Quota Transfer 
Deadline Date

Credit Transfer 
Deadline Date Effective Date

Apr. 18, 2016 Apr. 25, 2016 May 1, 2016

May 17, 2016 May 24, 2016 June 1, 2016

June 16, 2016 June 23, 2016 July 1, 2016

July 18, 2016 July 25, 2016 Aug. 1, 2016

Aug. 17, 2016 Aug. 24, 2016 Sep. 1, 2016

Sep. 16, 2016 Sep. 23, 2016 Oct. 1, 2016

Oct. 17, 2016 Oct. 24, 2016 Nov. 1. 2016

Provincial Milk Quality Averages

Month Bacteria	
Average (IBC)

Somatic	Cell	
Count (SCC)

Feb. 2016 18,548 180,575
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Dairy Production Statistics

Underproduction Credit Transfers

Month Kg Price$/
eligible kg

Mar 2016 91,601.49 $10.43

Feb 90,317.99 $9.62

Jan 97,910.00 $9.18

Dec 84,868.62 $8.22

Nov 76,687.50 $7.64

Oct 102,022.00 $6.65

Sep 80,458.70 $6.78

Aug 61,309.40 $7.66

Jul 69,526.20 $8.45

Jun 70,222.29 $8.87

May 74,301.01 $9.06

Apr 79,111.96 $9.58

Mar 74,222.10 $9.73

Quota Exchange
Daily Production Quota

Total Transferred Clearing	Price/kg

Apr 2016 106.83 $38,550

Mar 93.62 $38,850

Feb 75.06 $38,000

Jan 126.39 $37,275

Dec 94.00 $36,450

Nov 117.53 $35,650

Oct 119.08 $35,000

Sep 47.75 $35,900

Aug 35.65 $36,825

Jul 105.72 $37,885

Jun 75.82 $38,400

May 117.47 $38,335

Apr 212.80 $38,330

Quota and Milk Production Summary (BF kg)

Month January February March April May
Status Official Pre-Pooling Projected Projected Projected

Alberta

Butterfat	Production	(kg/day)	 80,081 80,210 80,365 79,941 79,469
Producer	Quota	(kg/day) 77,406 76,335 77,063 78,943 79,143
Provincial	Quota	(kg/day) 80,891 80,028 79,250 80,199 78,958

Producer	Position	(Days) -5.55 -4.15 -2.78 -2.39 -2.26

Provincial	Position	(Days) -5.79 -5.78 -5.40 -5.43 -5.32
Cumulative Position (%) -1.67% -1.64% -1.51% -1.53% -1.47%
Penalty (kg) 0 0 0 0 0

Western Milk Pool

Butterfat	Production	(kg/day) 227,772 227,863 228,954 227,732 225,642
Pool	Quota	(kg/day) 229,839 227,386 225,174 227,870 224,346
Cumulative Position (%)* -1.47% -1.45% -1.30% -1.30% -1.24%
Penalty (kg) 0 0 0 0 0

*The Western Milk Pool’s (WMP’s) limits on production are +0.50% and -1.50% of the WMP’s rolling 12-month quota.
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Countryside Dairy Sales 
Dairy cattle & quota sales. 
Bred & springing heifers 
available. 
Andrew 403-348-9358 or 
Harry 403-783-1274. 

Business plans, Succession 
plans, New Entrant plans 
and Growing Forward 
applications of all types. 
Refinancing proposals and 
lender negotiations. Art 
Lange PAg CAFA, 10 yrs 
exp. Phone 780-467-6040, 
art@ajlconsulting.ca,	www.
ajlconsulting.ca 

AMBER ENVIROSERVICES 
provides soil and 
groundwater monitoring 
of liquid manure storage 
lagoons to fulfill NRCB 
requirements for leakage 
detection. For a free quote 
to collect water samples and 
prepare Indicator Report. 
Phone Alfredo at 403-999-
2623 or email alfredo@
amberenviro.com;	
www.amberenviro.com.	

Wild Rose Hoof Care Ltd. 
Christoph, a Dairyland 
graduate hoof trimmer, offers 
precision hoof trimming and 
smooth cattle handling. 
Phone 403-872-4105. 

Alberta Holstein Association 
www.albertaholstein.ca 
for industry news, upcoming 
events, movies, show results 
and more!

Hoof care supplies and 
equipment. Hoof trimming 
chute, trimming discs and 
knives, blocks, adhesives, 
books and wraps.  
www.rlscanada.ca	or	
phone 780-898-3752. 

Custom Heifer Raising, our 
health and feeding programs 
are giving us good results. 
References available. 
Phone Hank Overeem 
403-783-1270. 

services
cont’d

Staff Retreat at 
Alberta Milk 
Source: Erin Jordan, Corporate Communications 
Coordinator

In mid-March, staff attended a retreat where 
teamwork and community giving were the 
focus. HR specialist Daria Taylor organized 
the day-long session with the Odyssey Team, 
who are world-renowned in organizatinal team 
building exercises. Led by a facilitator, staff 
took part in light physical challenges and 
puzzles, all tying back to the role we each play 
in Alberta Milk’s success. 

So why do this? “Because a unified, friendly 
staff of employees who express passion will 
have a positive impact. Trust, cooperation, 
openness—elements once viewed as 
intangibles—can all be orchestrated through 
staff retreats. What you net is not an 
intangible. It is powerful fuel for your business 
engine,” says Daria.

The best part? The community giving portion 
of the day, wherein staff built prosthetic hands 
for those in-need of them throughout the 
world. 

Daria was pleased with the outcome of the 
retreat: “Staff retreats are one of my favourite 
things – having the entire staff working 
together and learning about each other. Even 
with great leaders, high-quality staff and an 
intelligent game plan, an organization 
immersed entirely in the minute-to-minute 
operations of its business will not achieve its 
highest potential. By pausing operations and 
taking some uninterrupted time to develop 
staff cohesion, you are acting in the best 
interests of both the producers and the staff.”

Mike Slomp, Kathy 
Searle and Shelley 
Rietveld, building a 
prosthetic hand.
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